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Barrett" Rock Wool Franchise? 


IF YOU CAN QUALIFY FOR ONE OF THE LIMITED NUMBER OF EXCLUSIVE TERRITORIES STILL OPEN: 


Yge 


frge 


Pg) 
PGe 


THE BARRETT DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 





36th St. & Gray's Ferry Ave., Philadelphia 46, Pa. 
205 W. Wacker Drive, Chicago 6, Iii. 
1327 Erie Street, Birmingham &, Ala. 
* Reg. U. S. Pat. Of 


American Roofer and Sid Contr 
Subscription price, 
Poet ( 


ng actor, V 41, N 10 
Domestic $3.00 per year; 35 cents per copy; 
ce at New York, N . under the Act of March 3, 1879 


October, 1951, Publishe 
Canada and 


everything you need for your whole insulation business in 
one order from one supplier. You get a complete line of rock 
wool insulation products—granulated, loose, blankets, 
and batts—in mized deliveries. All these BARRETT Rock 
Wool products are carefully made from selected minerals 
which have been rigidly tested to assure the right chemical 
content for clean, light, resilient wool. 


most valuable selling helps, which feature the Barrett 

tock Wool Applicator Sales Manual. This contains many 
valuable, practical, proven ideas on finding your prospects, 
the follow-up, making the sale, training salesmen. Barrett 
also supplies you with newspaper advertising mats, mailing 
pieces, leaflets and folders, sales presentation portfolios, 
displays and demonstration devices, prospect systems 
and records, samples, letterheads, cards, estimate and 
contract forms—and personal help on how to use these by 
special Barrett insulation sales engineers. 


unmatched sales acceptance. For Barrett has been a 

leader in the building materials field since 1854. 97 years 
of successful experience, backed today by constant 
advertising in The Saturday Evening Post and leading 
farm magazines. 


quick service. Barrett’s strategically located distribution 
points assure you of quick, economical deliveries. 


DON’T DELAY—WRITE TODAY! 
BETTER YET, WIRE OR PHONE! 


by Harris-Fox-Hoffman Corp., 425 Fourth Ave., New York 16, N. Y 
eign $4.00 per year. Reentered as second class matter July, 1949. at the 





for October, 195] 


you'll go a long way... 
with your Burn-Proof, Money-Saving K. F. Applicator* 


Yes... it’s amazing, but true! 

The K. F. Applicator can’t burn or char. 
It’s unique design enables it to deliver 
ALL the hot stuff it picks up, 


leaving NO holidays! 
LI 








4 i Thousands of fine flexible Fiberglas? 

Coe Sok _yarns cut to special lengths to give an 
PRS 18” spread plus a tough, quadruple 
Le stitched glass tape head to insure longer 
life, unite to give you UNIFORM 

flow and complete delivery. 


Special Engineeering Design permits greater capacity 
coupled with COMPLETE delivery to the roof. 
The K. F. APPLICATOR applies hot stuff where 
you want it... when you want it! 

Why Won't It Burn? Because it’s all glass and 4 
metal! All sewing is with glass threads between 


layers of glass tape. Applicator is firmly pinned 
“4 a pooh tube. ' " Se KIRBY INDUSTRIES 
Will It Save Me Money? The K. F. Applicator HAS 

ALREADY SAVED most past users from $5.00 

to $10.00 per mop! This does not include the 

saving in man-hours resulting from the smoother, 


easier action. *The K. F. Applicator is anconditionally 


Order Now for immediate delivery from your build- 
ing material supply house or write direct for 
literature. Made in five sizes with specially con- 
structed all-metal holder or handle. 


guaranteed to perform and to lower your 
operational cost. 
tT.M.R. U.S. Pat. Off. 

















This is 
FLINTKOTE 
STRI-TEX 


the latest, greatest 
development in 
Flintkote 
Asbestos-Cement 
Sidings 


...one of the popular 
fast-selling 
Flintkote 

Building Materials 


S| BUILDING (1 
MATERIALS 


Write The Flintkote Company, 
30 Rockefeller Plaza, New York 20, N. Y. 
for details. 
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FAMOUS FOR ENDURANCE 
se» THROUGHOUT THE AGES 


Linen wrappings found on Egyptian Valuable documents have been pre- Fine heirloom linens are handed 
mummies are centuries old — endur- served on fine “rag content” paper down from generation to genera- 
ance made possible by FLAX FIBRE. — another tribute to FLAX FIBRE, tion... thanks to FLAX FIBRE. 


TODAY... MAIZEWOOD ROOF INSULATION IS MADE 
FROM FLAX FIBRE FOR GREATER ENDURANCE ! 


Yes, MAIZEWOOD has profited from 
the pages of history . . . to bring you 
endurance that has been proven time 
and again. 


Made from flax fibre, Maizewood Roof 
Insulation is ideal for those who seek 
long-lasting quality. In addition, low- 
pitch absorption adds to the strength of 
built-up roofing. Maizewood is com- 
pression-resistant. The new, mechanized 
roofing equipment can be wheeled over 
it without special care. Maizewood is 
light in weight . . . easy to handle and 
apply . . . economical to use. 


NYS P4areve) 


INSULATION COMPANY 
DUBUQUE, IOWA 
Meets Federal Specifications LLL-F-32lb for Government Projects 


Union Made by Employees of the United Brotherhood of Carpenters and 
Joiners, American Federation of Labor 








A cinch for the applicator...a clinch for the sale! 
REYNOLDS ALUMINUM REFLECTIVE INSULATION 


“Heat-reflecting 
magic intrigues 
customers...perfect 
vapor barrier, too!” 


“No awkweard bulk 
... 250 sq. ft. in 
one 15-Ib. roll!” 


“All you need is 
scissors and a 
stapler!’ 


REYNOLDS Lifetime ALUMINUM 
GUTTERS & DOWNSPOUTS 
Rustproof permanence and stain-free 
beauty at low price! Add these gutters 
to your roofing business as soon as you 
can. 5” Ogee and Half-Round, smooth 
or stippled finish. Also 6” Industrial Half- 
Round. Slip-joint connectors—no solder- 

ing. Complete accessories 


REYNOLDS Lifetime 
ALUMINUM FLASHING 
Rustproof flashing at less than half the 
cost of other rustproof materials. Non- 
staining, too! Easiest to cut, shape and 
trim. In 50-foot rolls of 14”, 20” and 
28” width, .019” thickness...and 20” 
width in .024” thickness. Also flat sheet 

28” wide in lengths up to 12 


REYNOLDS Lifetime 

ALUMINUM NAILS 
Essential with aluminum application; best 
for all wood and composition roofing. 
Drive well. Hold firm. Can’‘t rust loose. 
Almost three times as many nails per 
pound. Types and sizes for every roof- 
ing use, with or without neoprene wash- 
ers. Also for siding and wallboard. 


REYNOLDS ALUMINUM 


Military needs for aluminum affect supply; keep checking. Call the Reynolds Dealer or Office listed under “Building Materials” in 
your classified phone book. Or write Reynolds Metals Company, Building Products Division, 2004 S. Ninth Street, Louisville 1, Ky. 
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SIDING PRODUCTS COMPANY 


WHITING, 


JY 


THE INSULATING VERTIGRAIN® SHINGLE DESIGN SIDING 


PRECISION PANELS. Thermo- 
SHAKE panels nest snugly for 
permanent waterproofing. All 
joints are completely clean! 


AQUA-PRUF SHIPLAP. Only 
GLOBE shiplops are completely 
and solidly impregnated with 
special waterproofing “sealed 
saturation!’ 


PATENT “SEALED SATURA- 
TION.” Insulation core is sealed 
on all sides and edges with spe- 
cial thermoBAKED waterproof 
saturant! 


Grey, Dark Brown and Dark Green. 


a 
5 
6 


RxMASTICOAT FORMULA. 
Each unit is thickly coated with 
special coating asphalt, pro- 
cessed with extremely high 
temperatures! 

KLEEN-KUT MORTAR LINES. 
The neat, contrasting mortar 
lines are deeply etched to ac- 
centuate the beauty of the indi- 
vidual shingles! 
VERTIGRAIN® SHAKE DE- 
SIGN. ThermoSHAKE looks just 
like costly hand-split shake shin- 
gles, beautifully grained like 
fine wood! 





Wire, Write or Phone 


Available in: Colonial White, French 


For Details 


INDIANA 


Nome 
Address 


City 


GLOBE SIDING PRODUCTS COMPANY 
2207 Schrage Avenue 
Whiting, Indiana 


YES, please send complete ThermoSHAKE details, 
| and have your representative call on me. 
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ARCHITECTS: Firestone & Cassidy, Akron, Ohio. 


CONTRACTORS: Heslop Building & Realty ¢ 


Color...protection...beauty...economy... 





the owner-appeals il irbt ines ind increase your profits with “Century” 


Siding Shingles! Use these established 


appeal to vour prospec ts 


that sell ’ nany a sale! The attractive colors in the 


ection—Suett Wuire, Sun-Gio Burr, SEA 
nd FatHom GREEN—give you a range to 


“a 7” meet every owner's ideas on architectural appeal, distinc- 
, tvling, and harmony with surroundings. And “Century” 
colors t weather out—they are built in the shingles 


' 
attractiveness 


ASBES | OS-CEMEN | rotection has real sales value! Just consider: “Century” 
x Shingles protect against weather—won’t rust or rot 


lents and termites can not burn. Any prospect 
! 


terested in points like these 
SIDIN ie te for fir od looks! Deep cypress graining— 


the “Century” surface—gives authentic 
athered wood; adds to the beauty and 
me. Butt lines can be either straight or 


ymers preference 


ils to all! First, “Century” Siding 

n initial cost—large 12’ x 24’ 

easily, inexpensively. Secondly, 

© maintenance cost on “Century” 

lon’t even need protective painting to keep 
' 


r 


ty through the years 


These are proved sales facts you can use to 
d your business with “Century” Asbestos- 
ent Siding Shingles. For further informa- 

ask your Keasbey & Mattison dealer, 


rite us direct 


KEASBEY & MATTISON 


COMPANY *AMBLER* PENNSYLVANIA 








GLASS-FIBER-MESH 


aed : “ie 


DENDS TO ROOFERS 


PATENT No. 2,503,246 

These actual photographs of a Roof-Shield job in progress show the simplicity of Roof-Shield procedures 
over a badly alligatored old built-up roof. (1) A roofing crew of three men is spraying the embedding 
coat of Addex Liquid Asphalt 7460; unrolling the Glass-Fiber-Mesh in the wet osphalt and smoothing 
the reinforcing mesh in place. When the embedded mesh has been top-coated, it will be given a final 
over-all coat. Result: a mechanically reinforced heavy-duty, monolithic blanket, weother-tight from 
parapet wall to parapet wall. (2) Embedding strip of Glass-Fiber-Mesh in Addex Liquid Asphalt 7460 
applied over old flashing. (3) Applying Roof-Shield to brick parapet wall. Note how the Gloss-Fiber-Mesh 
reinforcement ‘‘wilts'’ and clings to contours. 


Roof-Shield speeds the job — applies twice as fast as 
hot-mopped felt cap-sheets. 
Reduces job preparation costs. Minimizes tear-off, and patching. 
Eliminates kettle set-up and heating. 
Cuts down hoisting and handling costs. Glass-Fiber-Mesh weighs 
only 2 Ib. per square and Addex Liquid Asphalt #460 is ready 
to use from the container. 
Applying @ strip of Addex Liquid Cuts labor costs on flashings. Roof-Shield applies rapidly, adheres 
Asphalt +460. IT'S EASY, by BRUSH : . 
or SPRAY perfectly to old flashings, parapet wall and verticle surfaces. 
Unrolling and embedding Glass-Fiber Builds new business because it does a better job for the customer. 
a Roof-Shield actually renews the serviceability of the old roof. 


Roof-Shield is made of Addex treated asphalt and mechanically reinforced by o flexible mesh of non- 

rotting glass-fibers which function as do steel rods in reinforced concrete. The result is a tough, 

weather-proof, monolithic blanket of remarkable tensile strength, permanent adhesion and stubborn 

Finish-coating entire roof surface resistance to weathering. Roof-Shield stretches to resist structural movement, clings tightly to damp 
or dry surfaces. 


NO BLISTERING © NO ALLIGATORING * NO DELAMINATING 


Send for free literature illustrating Glass- 
Fiber-Mesh and Addex Liquid Asphalt #460 D D e xX 
with complete description, application and 
een 2 aoe 2 Smee, | 
2132 EAST 105th ST. e CLEVELAND 6, OHIO 


Top-cocting embedded mesh 


specifications. 
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POUNDS OF 


PROTECTION 


PER SQUARE 


with TEXACO’S top-performing 


TEX-LOK 


' sousts COVERAGE 


40 shingles per bundle 
3 bundles per square 
230 Ibs. per square 


Rarencockino! 


WO BErreR SHINGLE VALUE ON THE MARKET yop, 


HEN the big winds blow—ordinary shingles may 

be blown off the roof. But not these heavy 
duty TEX-LOKs. Concealed nailing at four points 
plus interlocking makes ‘em stay put! Double cover- 
age, too. Actually more than two layers of rugged 
asphalt shingles over the entire roof area. And 
fire-resistant, of course. Every bundle carries the 
Fire Underwriters’ label. 


TEX-LOKs carry the name that millions kuow 
~—TEXACO. There's no finer name in asphalt roof- 
ing. And there’s no better shingle value on the 
market today—than TEX-LOKs. 


” * * 


These heavy duty, double coverage, interlocking 
type shingles have been tested in every weather 
and have weathered every test. 

To top it off, they’re mighty good looking on the 
roof. They come in beautiful colors and either 
nlain or textured surface. 


In the East, it’s... 


TEX-LATCH 


A top-performing Texaco 
asphalt shingle. Heavy duty, 
double coverage and inter- 
locking—similar to TEX-LOK 
except indesign and method 
of locking tabs. Available 
in the areas served from the 
Edge Moor, Delaware roof- 
ing plant. 





TEX-LOK SHINGLES ARE AVAILABLE in the 
areas currently served from roofing plants located 
at Lockport, Illinois; Port Neches, Texas and Port 
Wentworth, Georgia. 


ASPHALT ROOFING INDUSTRY BUREAU 
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Naty ED 


his column “Clem Sez,” Clem 

ioe General Sales Mgr., Jones & 
Brown, Inc., often has sage advice to 
offer to salesmen and contractors who 
want to increase their business. The 
column appears in “Sales Builder,” 
Jones & Brown’s house organ. Recent- 
ly the following was told by 
Mr. Land about a firm that wouldn't 
take “no” for an answer when it came 
to winter business 

Recently, I attended a sales 
meeting of one of our more active 
accounts, and I learned how acting 
on “planning” and “working” can 
bring profitable returns. The major 
portion of their business is devel- 
oped in areas, which, during the 
entire winter, are either covered 
with snow or inundated with water 
from melting snow or rainfall. 
This being true since the beginning 
of time, they, like most of our 
dealers in similar territories, oper- 
ated with the stigma that business 
would be bad during the winter 
months. They had been so sure of 
this fact that they established a 
Southern division, in order to de- 
velop some volume business during 
this “slack” period. 

It might be appropriate, at this 
point, to say that this company is 
very sucessful perhaps, it 
might be equally right to accept 
the legend that “success begets 
success.” 

They couldn’t accept this “no- 
winter” business for long. The in- 
ertia of their consistent success, 
plus good management foresight 
wouldn’t permit their thinking to 
remain dormant too long. Thus, 
they devised a plan to bring in 
more sales during the winter. After 
all, isn’t it true that, if the weather 
is bad, homeowners stay home? If 
homeowners stay home, isn’t it 
easier for the canvasser and closer 
to work for their “pitches?” 

. So they planned to get out 
and work, regardless of the wea- 
ther... and they worked their plan 
to the hilt. The results were as- 
tounding. Business for them dur- 
ing the winter months was as 

(Continued on Page 40) 
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"9 Woulda't Part With It 
Gan 10 Times its Cost" 


“We thought you would like to know that we 
think your MANUAL is terrific and I wouldn’t 


part with it for 10 times its cost. 


“Keep up the good work, your publication has 


helped us a great deal.” 


The Letter Quoted Above Was Just One of Many 
Which Followed Publication of the Last Edition of 


ROOFING, SIDING and 
BUILDING SPECIALTIES MANUAL 


Here Are a Couple More: 
* I his looks 


for anyone in 


like 


this 


valuable book 


busine SS ‘ 


“Would 
rush us 20 copies of the latest edi- 


tion of this MANUAI 


" you be kind enough to 





$ 


1952 (7th) EDITION 
Off the Press Soon 








Mr. Manufacturer: 
If you have a product to sell the contractors 
and dealers who read the MANUAL. who use 
it constantly as a reference book, drop us a 
line for advertising rates and marketing infor- 








AMERICAN ROOFER 
425 — 4th Ave., New York 16, N. Y. 


Please send me copies of the MANUAL 
the minute it is off the press. 


NAME 
COMPANY 
ADDRESS 


TITLE 





AMERICAN ROOFER 


Don't Miss These Important 
Articles in the 1952 Edition: 


*& COMPLETE SECTIONS ON BUILT UP ROOFING, 
SIDING, STEEP ROOFING, METAL ROOFING, 
WATERPROOFING, ETC., INCLUDING THE 
LATEST APPLICATION TECHNIQUES. 


ARTICLES ON SUCH DIVERSE AND IMPOR- 
TANT TOPICS AS MANAGEMENT, RECORD 
KEEPING, NEW TOOLS AND PRODUCTS. 


COMPLETE DISCUSSION OF SUCH SPECIALTY 
ITEMS AS COMBINATION WINDOWS, ALUMI- 
NUM AWNINGS, METAL AND PLASTIC TILE. 


COMPLETE SECTIONS ON SELLING, TRAIN- 


ING SALESMEN ADVERTISING, BUILDING 
YOUR VOLUME, etc. 


150 pages crammed full of valuable infor- 
mation on EVERY phase of your business. 
Every contractor and dealer will want 
copies to help him make more money. 


Reserve 
Your Copy 
NOW!!! 
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Alert action STOPS ’’Green River’ 
Laws say ‘‘door-to-door’’ leaders 


Sy most cases, if you learn about 
‘Green River’ 1 e ordinances 
ire it 


it vot 
* nuisan 
e sta 


while they ge of organi 


zation you can take steps which will 


stop it betore it ca stage ol 


being considered 
Phis 

Edward | 

of The Nati 


to-Hous« istaiment mpanies to a 


was 

House 
meeting sponsored by The Roofing, 
Siding & Insulating Guild of New Jet 
ill contractors who 


sey and 


ypen 
could attend Meeting, on 
September 12t 

The roofing, siding, insulating and 
all other 


door-to 


involved 


industries vital] 


] 


doo! ling are faced with the 

history, Mr 
pointed out. Upholding of the 
} \lexandt a | 


laws im the 
has paved the way for 


most bitter fight in their 
Sard 
uisiana case 
efforts to pass 
licensing ordinances in hundreds of 
communities. 

In many cases legislation is 


Ss 


spon 
think 
selling 
The 


aided by 


who 


door-to-door 


1 ] t 1 
local merchants 


stopping 
business will be helped 
ants are 


merc] frequent 


local politicians whe 


band 
wagon with a 


Mr. S 


and influence 


Admittedly, the Association Direc 
tor said, there are unscrupulous oper 
ators, but the many honest men 
women in door-to-door selling 
not suffer for the few 

said Mr. Sar 


to protect its citizens, 


“A community,” 


he right 








ON OUR COVER 


Photo-Of-The-Month for the Oc- 
tober issue, the second presentation 
of this new permanent cover fea- 
ture of AMERICAN ROOFER & 
SIDING CONTRACTOR, shows a 
before-and-after application photo 
of an unusual siding job done by 
contractors in Dayton, Ohio. 


The contractors in this case ac- 
tually went out after real b-ick 
homes in the Dayton area, intent o> 
selling brick-style insulating sid- 
ing to owners of homes whose 
original brick-facing was obviously 
in need of improvement. The results 
are as you see. 


The top photo shows the original 
home before work was begun. The 
bottom photo shows the finished job. 
Note how cleverly the Jones & 
Brown siding simulates the real 
brick, wherever it ends and how 
well it blends in with the original 
brick structure of the house. 


(Continued on Page 34) 








2!) 2 
doesn’t have the right to prevent other 
citizens from earning an honest liveli 
hood.” This kind of legislation is actu 
ally discriminatory and therefore un 
democratic, Mr 

Fred H. 


tary of the 


Sard pointed out. 


Sides, Jr., Executive Secre 
National Mineral Wool 
\ssociation, the second featured speak- 
er of the evening, gave the viewpoint 
of manufacturers in the present fight 
“The littke man who actually lives in 
the town where the ordinance is being 
considered is the best representative to 
this kind of legislation,” Mr 
stated. will 


fight 
Sides 


much more readily listen to an ordinary 


Local legislators 


voting citizen from the home town 


than to the vice-president of a large 


hut distant company 


Big companies are also bringing 
pressure to bear in the towns which 
supply their raw materials, according 
to Sides. 

The last count Mr 
about 53 


Sides had seen 


showed communities large 
and small in which the or¢inance had 
been defeated. After a big fight it was 
beaten in as large a community as San 
attacked 
vigorously in Chicago where there is a 


1 on Page 33) 


Francisco, and it is being 


Continu 











The two photos above give clear evidence of the value of 
roofing and siding with fire-retardant materials. The home 
on the left is blazing fiercely, but although fire has already 
broken through the roof in several places it has not passed 
on to the house seen at the left. Though the interior of 
the country club shown on the right has been completely 


AMERICAN ROOFER 


gutted, and the roof area over the kitchen and dining 
hall is burnt out, the major portion of the roof has been 
saved due to the fire-retardant qualities of the asphalt 
shingles. More important, sparks failed to ignite the 
cottage roof on the left. 


Roof fires drop as asphalt 


Roofing shipments zoom 


OOFING & siding contractors may years. In 


never have 


partment ol 
i 


thought of themselves 

Fire Prevention, but 
National Fire 

ty 


tion Association, sponsor of Fire Pre nice total 


is ¢€ xperts in 


they are! The Protec 


vention 


and shipping thi 


can be a mighty effective selling tool. 

Here's another effective sales aid— 

succeeded in a 68-page booklet recently printed by 
astrono- the NFPA, titled 


“Conflagrations in 
nearly 800,000,000 America Since 1900.” 


The book is full 


Week, being 


ybserved this 


October 7 5 has t 


t 


year from 
statistical proof. 
Che story is told in the accompany 
the graph 
dropped 
In the 


period, shipments of fire-resistant as 


ing graph. Percentagewise, 
fires ave 


1939 


shows that roof 


73 per cent since same 


phalt roofing have increased 106 pet 


cent 


Numerical Drop 


Numerically, roof dropped 


79,500 in 1939 to 21.800 it 


from 


1950, and shipments of fire-resistant 


roofing shot upward from 47,000,000 


squares just twelve years ago to near 
ly 87,000,000 squares in | 

\ll this simply mez 
contractors have been 
plying a tremendous 


resistant roofing 





1939. 


asphalt root since 
Not Whole Story 


tell the whole 


story The Nation ‘ire 


t Protection 
\ssociation, a non-profit tec 


hnical and 
educational 


also 


organiz 
1939 flamn 


reports 
fing ranked 
e first thi principal 
So much 
been applied 
that flam- 

nk no higher 
rincipal causes 
1 flam 


ities and on 


sands of 
low cost fire 

ifforded \ fire-resistant 

wfing. There is still room for sales- 
manship keved to fire ifet in the 


me and on tne 


of pictures—more than fifty of themn— 
of the big fires in the first half of this 
century that have taken a tremendous 
toll of life and property. It is a book 
terse and facts 


of concise, graphic 


which makes it something a roofing 
salesman should keep handy in his 
bag of selling tools. 

The book shows that flammable roof- 
ing was the largest single contributing 
factor to conflagrations in the United 
States and Canada in the first quarter 
century, but that flammable 
roofing dropped to fourth place in 
1926-1950 


ot this 


Significance of Decline 


Terming this significant, the NFPA 
says the decline of flammable roofing 
as a source of conflagrations in the 
last 25 vears reflects the increasing use 
ff fire-resistant roof coverings which 
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now protect most American homes. 

Forty-four conflagrations, destroy- 
ing large numbers of buildings and 
covering wide areas, which occurred 
during 1901-1925 were attributed to 
flammable roofing, or 25 per cent of 
the 173 major fires. 
Role of Flammable Roofing 

Flammable roofing in the last 25 
years is listed as contributing to 21 
conflagrations, or 10 per cent of the 
total. Leading causes of such fires now 
are high wind, inadequate water dis 
tribution systems and unprotected op- 
enings in buildings 

“Conflagrations in America Since 
1900” is a book roofing 


4 


salesmen will 
want to use time and again. It ts an 


] 


easy-to-use pictorial record of the fires 


and the causes of these catastrophes. 
For example, in the early part of the 
book there is a picture of the fire in 
Atlanta, Georgia, in 1917 that de 
stroyed 1,938 buildings and caused a 
loss of $5,500,000. Flammable roofing 
was responsible. Near the end of the 
book, on Page 63, > story of Rinou- 
ski, Quebec, is told. The NFPA re- 
ports that in this fire 319 homes, 20 
stores and other buildings were de- 
stroyed, causing a loss of more than 
$16,000,000, but not all buildings in 
the path of the flames in Rinouski were 
destroyed. Fire retardant roofing saved 
several buildings, according to the 
NFPA 

Copies of “Conflagrations in Amer- 
ica Since 1900” can be obtained by 
writing to the National Fire Protec 
tion Association 


Little Savings Here and 
There Is What Is Needed 


It is the little savings here and there 
in housing construction, resulting from 
innovations of various kinds, that are 
most likely to bring down the overall 
cost of housing, according to Adminis- 
trator Raymond M. Foley of the Hous- 
ing and Home Finance Agency 

“IT don’t doubt the possibilities of 
dramatic developments with respect to 
housing construction,” he explained. 
“T think that all segments of the home 
building industry should always be 
looking for them. But concentration 
in single dramatic developments is bad 
if it blinds us to possible results from 
the multiplication of small savings in 
materials and improvements in efficien- 
cy in home construction.” 
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Roof Fires Decline 73% 


as 
Asphalt Roofing Shipments increase 106% 
1937 - 1950 


72.9 MILLION 


47.2 SQUARES 


1942 1947 


SOURCES: 


ay No. of roof fires—National Fire Protection Association 
“ 


ee Shipments of Asphalt Roofing—Department of Commerce 








After use each mop should be treated kindly by swirling the handle left 
and right in the palm-opened hands. This permits each strand of yarn to 
flare out and asphalt or pitch to squish off. In the second method, shown 
in right-hand sketch an old broom handle is used to roll out any surplus 
pitch or asphalt, thereby flattening the strands of yarn. 


Sketches and Data C ourte 


Care for your mops: 
They'll be hard to replace 


Five years ago tools and equip- roofers. Take for example, mops. The 
ment were scarce and hard to ob- average life of a mop is % day. There 
tain. The same condition is becom- are times of course when one mop 
ing increasingly true today. Hence  jjardly lasts through the morning, due 
the timeliness of the article which principally to the fact that 
follows, containing advice origi- 
nally given right after the war. 


it was not 
properly taken care of the afternoon 


before. A newly devised mop now on 


; aa oe , 

N' \W when materials are difficult the market with replaceable handles 
to obtain, care of equipment and as proved a boon to roofers, be 

} 


supplies should be of vital concern to if a handle breaks, at least 


Mechanic uses fibrous 

glass mop on built-up roof. 

Experience shows that the 

mop should be replaced 

after about 700 squares of 
use. 

Courtesy 


v Industries, Inc 
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the mop is saved, and a new handle 
can be screwed onto the mop holders. 

But even here, if the yarns are not 
properly cleaned after use, a hard 
ball must be melted off the next morn- 
ing. Mops are usually placed in the 
kettles in an attempt to melt down this 
hard ball, and since they sink to the 
bottom the yarns are subjected to the 
hottest temperature causing them to 
burn. Seldom does the yarn last 
through a morning after being treated 
so harshly. 

In an effort to help the situation we 
offer these solutions which are the re- 
sult of experience and research in mop 
care. If the instructions herein are 
followed roofers will save consider- 
ably in mop replacement expense and 
mechanics will have the pleasure of 
working with mops that are not a 
tangled hard ball—heavy to handle— 
making the job less fatiguing and 
holding tempers to a minimum. 

Upon finishing a job, instead of 
throwing the mops down from the roof, 
they should be placed in buckets and 
lowered to the kettle. Then, while still 
soft, each mop should be treated kindly 
by holding the handle in both hands, 
palms open and swirled left and right 
as illustrated. This procedure permits 
each strand of yarn to flare out and 
asphalt or pitch to squish off. 


\fter several twists when the mop 
becomes fairly clear of surplus pitch, 
it should be placed vertically and al- 
lowed to dry. The next morning it 
will be discovered that the strands of 
yarn take no time at all to soften. 
They need only to be dipped into the 
hot stuff and are ready for work. There 
is no need to place them into the ket- 
tle in an attempt to melt off the usual 
ball, because no ball was allowed to 
form the night before 

There is another method of pre- 
serving mops and preventing the for- 
mation of a hard ball. Lay mop down 
over a piece of roofing paper or any 
flat surface. Take an old broom handle 
and roll out any surplus pitch or as- 


phalt, thereby flattening the strands of 


yarn. A barrel stave or a piece of 
lath may be used, although it is easier 
if a round rod is used. 

When all surplus material has been 
squeezed out, the mops should be al- 
lowed to cool off and dry and should 


(Continued on Page 26) 





Signs on jobs done, 


Large Directory ads. 


Promote year round business 





ALES pre tion I the roofing 
contractor 4 r-round job, ac- 
Lavin, owner of | 

2208-10 East 


cording to Liy 
Lavin Roofing Company, 
75th 


Fh street, here 


Instead of spot prom 


[ tion campaigns, 


he favors the kind of advertising that 
the 
of the availability of his serv 


work 


rd a steady 


gives public a solid, enduring 
reminder 
ce and the quality of his 

“Our has been tov 
achieve 


constantly 


year-to al § vin n to 
tnis ume 
before th Lavin 
an roofing busi 
Mr avin organized his 
Volume since then 
— ’ 


Born 
MESS, own 
company 
has more with | 
labor force 
Warehouse 
the past Six 
plans will be 

an inventor 
of & to 10 carl 
ing materials 

“In framing our 
Mr. Lavin, “ther 
nercial clients 
ment houses 
the mayor 
dividual 


single 


advertising 
dustry, we have 
lassified section 

the telep ook, the Buyer’s 
suide al Associ 


and direct 


ition of Com- 
nerce mail 


“Of these, we get our best vear-round 


telephone directory 


It puts business on our books not only 


results from the 


also 


the 


in the peak roofing 
keep our crews 


busy 


helps to 
slower seasons 


L. Lavin is now represented in the 
directory under two separate headings. 
There is a 2-inch ad in the column of 
“Roofers” listings that refers the reader 
over to a quarter-page display ad near 
that The firm 


ie front of section 


listed under “Insulation Con- 


} 
aiso 158 


tractors.” 
Size of Directory Ad A Help 


“By tracing leads, we know the value 
space,” Mr. La 
that 
has 


us of this directory 
“We know 


‘Roofers’ 


vin says our display 


ad under brought us 


our share of orders from big corpora- 


tions because they tend to go by the 
\ quarter-page ad 
this 


advantage 


size of your ad 


} 


is the largest permitted, but if 


not so, I 
full 
“In the months 


1 — 
classified | 


were can see the 


ota 


page 
ahead our insertions 


in the 00k should continue 


to be helpful as military requirements 


create plant expansion in the Chicago 


area some ot customers are 


our past 


turning more and more to defense 


work, and our past relations with them 


plus directory advertising should be a 
for uring 


good combination 


roofing orders 
Testimonial Names 


\long with the directory, there are 


two other methods that fit Mr. Lavin’s 


formula of solid but appealing sales 


yromotion ne is his reliance on 
t O | 


testimonial names in printed matter; 


Mr. Lipton Lavin points to one of the 
large, brightly painted signs which he 
leaves as a free, business-getting adver- 
tisement on every job he does. Notice the 
simplicity of the sign, with the telephone 
number only given in large letters that 
can be seen from a distance. For the 
rest: the completed job advertises itself. 


the other is the use of signs posted on 
completed roof jobs 

To give the prospect a favorable im- 
pression, L. Lavin’s letterhead station- 
ery includes the claim of “thousands of 
satisfied customers.”” Carrying out this 
theme, there is a selected list of refer 
ences extending the full length of one 
Among the firms 
Inc 
Steel Products; Curtiss Candy Com 
; Reconstruction Finance Corpora 

Admiral and the Sun 
Times Building 


side of the sheet 


listed—Cuneo Press, Equipment 
pany 
tion; Radio, 

“We realize that no advertising can 
keep you growing the way favorable 
word-of-mouth recommendations can,” 
says Mr. Lavin. “All the same, it 

(Continued on Page 28) 








More 
Sidin 


T was not so long ago, in point of 

view of years, that insulating siding 
was considered a novelty. Today, even 
the most skeptical will agree that it has 
grown from a lusty infant into a giant, 
covering the entire 
country. 

The credit for this, in no small mea- 


quite literally 


sure, must go to the salesmanship dis 


played by the contractor and the con- 


field 


] , 
pilus Ini: 


tractor’s Siding Salesmen in the 
And it is this salesmanship 
tiative and persistance — that has con- 
verted entire areas of this country to 
the use of insulating siding, converted 
them to what 
revolutionary idea. 


was once considered a 


Good Salesmanship 


Good most contrac 


salesmanship, 
tors will agree, has made 
siding what it is today — a thriving, 
recognized industry. But SALES- 
MANSHIP — GOOD SALESMAN- 
SHIP WAS NEVER MORE IM- 
PORTANT THAN IT IS RIGHT 
NOW. If insulating siding is to con- 
tinue as a prosperous field of increasing 


insulating 


opportunity for both contractors and 


their salesmen, giving lucrati 


ployment to thousands, and 
the 


ve em 
improving 
living conditions of millions of 


Americans 


then today as never be- 


fore we must get out and SEL] 
about the 


That 


selling, for the contractor, 


I'm talking now 
type of 


“(orass 
kind of 


means can 


Roots” 


selling 
vassing, and more canvassing. It means 
phone solicitations. It l 
having 


means, adDove a l, 
a well trained salesman repre 
senting your product during the crucial 


moments when, face t with a 
prospect, your sale is made or lost It is 
a fixed axiom, that when a Contractor 
wants to increase salespower in ] 


MORE 


lace 


is busi- 


ness, he needs SALES 
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make 25 calls daily 


use trained salesmen 


hire selectively 


use women 





By WILLIAM WALDMAN 
Vice-President 
Insulating Siding Association 





Mr. Waldman is Vice-President of The 
Brixite Company of South Kearney, New 
Jersey. He is and has been an extremely 
active member of the Insulating Siding 
Association, strongly promoting sales of 
insulating siding for the industry as a 
whole. 








PEOPLE, and BETTER TRAINED 


salespeople. The best insurance a Con- 


ued 


tractor has for conti prosperity 
under present conditi 
hard 


tral 


is to develop 


hitting teams expert, well 


| salesmen 
In talking to leading contractors all 
I find that 


uniformly they have reed tl 


almost 
lat their 
umber of calls 


over the country, 


success depends on 


their salesmen make. The head of one 


organization put it te this way. 
Number of Calls No Criterion 


“My statistics prove that any quali- 
fied canvasser who will make a mini- 


mum of twenty-five lls a dav on 
uses in need 


e year doing 


iomeowners of frame 


of repairs, will wind uy 


very well financially both for himself 
and for our company.” 

The key to successful selling of in- 
sulating siding is not, of course, merely 
the number of calls made. A trained 
man, making a lesser number of calls, 
can frequently do better than an un- 
trained man making a greater number 
of calls. Canvassers, especially if they 
are new in the business, need support. 
This support is most vital in the early 
stages of their training. For at least 
the first two or three weeks every new 
canvasser should with him or 
work in conjunction with a trained man 
who can prove to the novice that profit- 
able sales can be made, that better than 
average income can be earned by sound 
salesmanship and _ persistance. The 
trained man will keep the novice from 
becoming discouraged too early in the 
game. He will prove to him that he can 
make as much or more money in insu- 
lating siding as in any other type of 
specialty selling, and once he does that 


have 


your novice is a lot closer to winding 
up as a salesman with an incentive to 
sell, and that is the secret of successful 
salesmanship. 


Don’t Hire Indiscriminately 


Some contractors will hire anyone as 
a canvasser, and the result is a very 
high percentage of failures. Experience 
in the field shows that it would be much 
more practical to make a greater effort 
to hire better and more qualified types 
of salespeople, men and women who are 
good house to house soliciters, people 
who are mentally conditioned for house 
to house selling. Obviously the extro- 
vert rather than the introvert( is more 
desirable, because the extrovert is much 
thicker skinned in shaking off refusals 
or turn downs. 

Too many contractors are not suf- 
ficiently conscious of the fact that new 
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blood is available for their sales organi- 
zations if they will only make the nec- 
essary effort to attract and select the 
proper people. In order to get one 
qualified canvasser the contractor may 
have to work with four or five. The 
law of averages applies here as well as 
everywhere else. Too often, contractors 
having a few failures with what looked 
like promising prospects, have given up 
and have fallen back on trying to get 
successful salesmen from other organi- 
zations. 

One of the big advantages in taking 
on qualified new men, and putting them 
into harness with trained solicitors, is 
that eventually the under 


new men, 


proper handling, develop into good 


closers. Then they in turn can again 
this 
1 more effective selling 


be used to train novices, and in 
Wa) a larger an¢ 
organization is constantly being built 
up. Any farmer can attest to the sound- 
ness of the principle of teaming up a 
new horse with an experienced one 
when he wants to obtain the best pulling 


pt wer 
Women Are Overlooked Potential 


Many contractors overlook the great 
potential of using women as salesmen 
in the siding field. It stands to reason 
that in many instances a woman talking 
to a woman of the house may be re- 
ceived as well or better than her male 
counterpart. Many national and local 
organizations have used and are con- 
tinuing to use women as salespeople 
very effectively. But here again the 
same rules of selecting properly quali- 
fied women and nursing them through 
the initial stages of their training un 
der proper supervision apply. 

The contractor can no more expect 
to hand a new saleswoman a few cir- 
culars, drop her off at a certain street, 
tell her to go ahead and canvas and ar- 
range to meet her in two hours, than he 
can a She is just as unlikely to 
produce good results under that meth- 
od. 

Male or female, if the contractor can 
keep the new 


man 


salespeople at it long 
enough and show them by example 
that they can make more money selling 
insulating siding than they can in order 
fields he will have gone a long way 
toward developing successful canvass- 
ers for his organization. 

Practically every community has a 
quota of intelligent women to whom 
such selling work as ours appeals. They 
can be used for both direct solicitation, 


and for telephone solicitation. Frequent- 
ly, an hourly rate plus a commission, 
will attract many capable women, and 
it should be kept in mind that the pros- 
pect cards they turn in make an ex- 
cellent list for permanent follow-up. 

In addition to making sure that 
salesmen are well trained and properly 
guided, the contractor must also deter- 
mine that they are up on all the tech- 
niques that lead to increased sales. Some 
of these techniques are so obvious, that 
they are sometimes overlooked 

Experience has shown that the sales- 
man 
neighborhoc re 


“saturates” a 
much better 
chance for volume sales than the one 


and 
stands a 


who goes in 


who skips around “cold.” Everyone in 
the field knows this, but how often is 
a really scientific job done on it? 


“Softening Up” 


As soon asa job is done in a certain 
locality, the whole neighborhood is 
ready for “softening up.” Lists of frame 
houses in any vicinity are readily avail- 
able through firms which specialize in 
this, and these can be used very effec- 
tively for telephone solicitations. They 
will save a great deal of time in locating 
live prospects for the “ 
man. 


go-getter” sales- 


19 


One go-getting salesman we know 
opens such a conversation with “You 
may have noticed how attractive the 
house of your neighbor, Mrs. Jones, 
is.” He says this opening always gets 
his foot in the door. If the prospect 
knows Mrs, Jones, she is likely to be 
more cordial to him than if they had 
no mutual acquaintance. Then, nobody 
likes to have it implied that someone 
else’s house is more attractive than her 
own. Then, too, the prospect is very 
curious to know how much the Joneses 
are spending on their home improve- 
ment and this go-getter uses this curi- 
osity as a green light to show the pros- 
pect how she, too, can afford an insu- 
lating siding job. As siding sales are 
made in any neighborhood, the interest 
of other home owners increases in al- 
most geometric progression. 


Telephone Solicitation Helps 


Telephone solicitation, properly han- 
dled, can pay big dividends in increased 
sales for the contractor. Among others, 
a good approach now being used suc- 
cessfully slants the conversation along 
these lines. “We are making a survey) 
of consumer preferences in insulating 
siding designs in this area. I would 

(Continued on Page 29) 





Covering The World... 











MperinGe CEREMONIES IN RURAL 
AFGHANISTAN ARE HELD ON THE 
ROOF OF THE BRIDE'S HOUSE 
BECAUSE IT IS CLOSER TO HEANEN 
PND THEREFORE CONSIDERED LUCKY! 


By Elmo 
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WHAT'S NEW? 


Equipment—Booklets—Practice—Materials 





i application ponsible for this prod 
ict’s prompt acceptanc by both trade and 


nsumers 


Protective Coating Bulletin 


te Products, a division of Bridges 
Company, has made available ar 
2-color, easily read bulletin on 
haracteristics, uses, and actual appli- 
ns of ‘Bitucote Protective Coating a 
| purpose emulsified asphalt used for 


¥ 


zreat variety of structures 
bulletin illustrates 

” it t tective (¢ 

round nose 


its res nce to acids, fumes, alkalies, 
8 : ray, brir lrip, actinic rays of the sun 
Open area permits ve eler V 4 prime consideration 
easy pick-up : ' ' ’. 
and fast remevel of Bitucote Pro- 
of dust to hold “sprayed- 
c . no granuies ; adhere perfectly to 
Deep ‘ : 
dust channels ti ppliec wit heating: 
tull hole size 5 lh up to 450° | 
drill body ¢ 


faces without priming; 

















Soft Hammer 


Although only recently introduced, the 


and enthusiastic endorse 
Custanite Spring-Flo Safety 
istrial plants all over the 
licates the arrival of a 


leveloped alloy held 
purity and uniformity, 
i high d 


amns 


' : l > hammer 
heavy 1 Further 
spring construction 

warranted to result in a satety 
! ll not chip, spark or mush- 
tains its original weight 


10 metal is lost when in 





ammer is pinn 

If f : t ickory handle with a heavy brass 

further information is desired in. so that the head can’t @y off the handle 

about articles appearing in the , : : 

immer is guaranteed not to chip, 

pages of this magazine send a card , a oll ties Kensie: aaa 

. ar mushroon r he han and 

or a letter to the editorial depart- ' 1, or fly oO the andle, an 

ment. ) guaranteed to outlast lead hammers 
(Continued on Page 40) 
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Applying asbestes-cement siding 
According to revised methods 


F:: PY-ONE years ago an Austrian 
inventor developed a process where- 


by asbestos fibers and portland cement 


could be combined to form dense, 


strong building materials. Over the 


} 


his process has | 


years, t een improved 
and refined, until today asbestos-cement 
products represent one of the building 
industry's 
products 

The 


year enters its second 


most useful and durable 


asbestos-cement industry this 
half-century of 
service to builders and the public. Its 
output includes a wide variety of prod- 
ucts. Probably the most outstanding 
from a viewpoint of general use, are 


asbestos-cement siding shingles. 


Asbestos siding shingles are a com- 


paratively recent development. They 
are derived from asbestos rooting shin- 
gles, the first of the asbestos-cement 
products. Noting the latter’s many out 
standing characteristics, including in- 
combustibility and resistance to  salt- 
laden air, builders had begun to use 
them for siding as well as roofing 
Manufacturers responded to this trend, 
1930's by 


shingles specifically intended for 


in the early bringing out 


siding 
purposes. 

In the past two decades, asbestos- 
cement siding shingles have become the 
most widely used re-siding material 


Builders of new homes also have come 


New wall application of 
asbestos - cement siding. 
Manufacturers supply 3 by 
12-inch backer strips of 
water-repellent felt for ap- 
plication back of the verti- 
cal joint where shingles 
meet. Shingles are given a 
strong backing of insula- 
tion if backer board is 
used. 


to recognize their beauty and economy 
advantages and the utilization of these 
shingles in new construction has grown 
by leaps and bounds. 

Asbestos-cement siding shingles are 
a mineral product. Asbestos is the only 
ock which 


vields natural inorganic 


fibers. Portland cement also is of min- 
eral origin. The integration of asbestos 
fibers with portland cement produces a 
building material of great structural 
strength and permanence. The asbestos 
ibers provide a bond with the cement 
(similar in some characteristics to that 
given by wire, steel, gravel, sand or 
other bonds) which permits the manu- 
facture of 
thin, 
materials. 


strong, yet comparatively 
sheets for shingles and other 


Asbestos-cement siding commonly is 
produced in shingles 5/32-inch thick, 
24-inches wide and 12 inches deep. The 
units are applied to overlap 11% inches 
at the head, the exposed surface there- 
by being 101% by 24 inches. Some man- 
ufacturers also make siding in clap- 


board sizes. The shingles are sold in 
squares (coverage for 100 square feet). 
Three bundles of 19 shingles 
usually comprise a square. 


each 
The ship- 
ping weight of a square runs from 175 
to 185 pounds. 

While most roofers are familiar with 
the application of asbestos-cement sid 
ing shingles, the following suggestions 
will be helpful to the 


“refresher” 


newcomers in 
trade and will serve as a 
to others: 


Transporting: 

When asbestos-cement siding shin- 
gles are trucked during rain or snow, 
they should be protected by a tarpaulin, 
waterproof felt or other adequate cov- 
ering. Reasonable care should be ex- 
ercised in loading and _ unloading. 
Throwing bundles from the truck or 

(Continued on Page 39) 
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You can get some idea of the dramatic beauty of 
Celotex Sta-Trte Asphalt Shingles from Ever- 
green, reproduced here. Other popular, exclu- 
sive colors are Cedar Green Blend, Mediterra- 
nean Blue Blend and Terra Cotta Red Blend. 
All are scientifically styled to blend or contrast 
beautifully with sidewalls, and harmonize with 
surrounding foliage, sky and other buildings. 
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new CELOTEX 


TRADE MARK 


Go on smoothly right over old roofs 


...give exclusive “COLOR HARMONIZED 


beauty at the lowest possible cost! 


Here isa re-roof- 

ing shingle that 

gives your pros- 

pects exactly what 

they’re seeking — lasting good looks and long, 
trouble-free service at low cost! 

New Celotex Sra-Tire Asphalt Shingles are 
“Color Harmonized” the exclusive Celotex way 
... to contrast or blend perfectly with the exte- 
rior color scheme and surroundings of any home. 

Go on quickly — self-aligning, only two nails 
per shingle, no stapling. No loose tabs to “blow 
up,” with Celotex Sra-Trre Asphalt Shingles. 
Their remarkable self-locking feature guards 





against wind damage. What’s more, extra protec- 
tion from weather and wear is built in by the 
exclusive Celotex Triple-Sealed Process! 

Their hexagonal design and unusual color 
beauty combine to create a roof of real distinc- 
tion. Choice of Evergreen, Cedar Green Blend, 
Mediterranean Blue Blend and Terra Cotta Red 
Blend. 

Rugged, fire-resistant Celotex Sra-Trre As- 
phalt Shingles are fast and easy to apply. They 
have everything it takes to step up your re-roof- 
ing business. So start featuring them without 
delay. Your Celotex Representative will be glad 
to give you full details. Contact him now! 


To sell more roofing jobs, faster... feature 


CELOTEX 


REG. U. S. PAT. OFF. 


TRIPLE-SEALED ASPHALT SHINGLES 


THE CELOTEX CORPORATION, 120 S. LASALLE ST., CHICAGO 3, 


ILLINOIS 
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News of the Month 





Associations * Companies * Personalities * Government 





New Home For Southwestern 
Petroleum Company 


ai ng ‘ 


and brings 
Mai 
Moore Constructi 
Southwestert 

ccupit 

space W 

the buil 
Complete remode 

e building will 


Canning 


Reduced Costs Of Homes 
To Be Aim of Study 
Through a study of wood 
es, the Housing and 
and the | | 


George N. Geer Resigns 
To Take Over New Corp. 
Mr. George N. Ge alter t 


tour years with the Ol 


i 


ew York City 


rporati 


state o 


GEORGE N. GEER 


presidency otf 
nin Med- 
urteen 
the 
» become 
ompany 
rembers of 
Insula 
rganiza 
maintalt 
the home 
lustry In 
nized, Mr 
] Boston 


Macon, Cummings Promoted 
In Koppers Division 


( 


Divi 
the Division's 


ll retain their 


native of Sewickley, Pa. Mr. Macon 
ittended Williams College. He joined Kop- 
ers in 1935 and aiter a period of cadet 
training was assigned to the Tar Products 
Division’s district office at Birmingham, 
\la. In 1941 he returned to Pittsburgh to 
work in the Division's creosote oil sales 
lepartment, being reassigned as assistant 
listrict manager of the Birmingham office 
in 1943. In 1946, he again returned to Pitts- 
burgh and since then has been assistant 
Division sales manager and Division sales 
manager 
Mr. Cummings is a native of Woburn, 
Mass., and joined the Boston Consolidated 
Gas Company, then a Koppers affiliate, in 
1934. From 1942 to 1946 he was associated 
with the Finance and Budget Department of 
Koppers. He became executive assistant to 
officials of the Wailes Dove-Hermiston Cor- 
poration, a Koppers subsidiary, in 1946. He 
has been Procurement manager for the Tar 
Products Division since October, 1947 


. * * 


Hubbard Named Northern Div. 
Sales Mgr. of Bird & Son 

Miles H. Hubbard was named on Septem 
ber 1 to the post of Northern Division 
Sales Manager for the Building Materials 
Division at Bird & Son, Inc., East Walpole, 
Mass., manufacturers of asphalt roofing and 
shingles, floor coverings and paper products. 


MILES H. HUBBARD 


Mr. Hubbard, who succeeds the late 
Edmund F. Murphy, has been a Sales Repre- 
sentative for Bird & Son since 1928. Until 
his recent promotion he had for a number of 
years covered territory in Connecticut 


* e 

BRAB To Advise DPA 
On Conservation 

Last June a contract was signed between 
the Federal Government and the National 
Academy of Sciences at the request of the 
Defense Production Administration for ad- 
visory services by the Building Research 

(Continued on Page 38) 
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Careful Planning Makes Possible Beautiful 
Modernization Of Badly Run-Down House 


yefore nd “after” pictures 
how the appearance of a house 
can be completely altered—taking on 
new beauty and personality—through 
remodeling. Practical Builder maga 
zine calls this an outstanding example 
of good modernization made possible 
by careful planning 
Remodeling of this country home 
began with removal of two old porches, 
one of which can be seen at the rear 
in “before” photo. A new, large 
screened porch replaced one of those 
taken down 


The job included addition to one Attractive country home above 
bares slight resemblance to ordi- 
: nary dwelling at right, same house © 
cation of a new roof of fire-resistant before modernization. New roof 
asphalt shingles also figured in the of asphalt shingles in blue-blend 

pa te = - provides color harmony. 


wing of the original house, and appli 


transformation. The blue-blend shin 
gles serve as the key to the overall 
color pattern, providing warm color 
harmony with the new wide aluminum Adding a pleasant touch to the ap 
siding and trim. The new roofing ma- pearance of this now completely mod- 
terial was applied over the old roof, ern home is the new field stone fire 
reducing cost place chimney. 





The 


KEEP YOURSELF POSTED! 


AMERICAN ROOFER & SIDING CONTRACTOR LE: 
contains all news of the trade, new methods of : 
application, new ideas of selling, and other sub- 


jects the roofing contractor should be familiar Life of HYDE 


with. Like thousands of other contractors reading 
this magazine, you, too, can benefit greatly from F 

it for the small subscription price of $3.00 per ROO ING K N IVES 
year. Use the coupon today! 
Hyde’s No. 10 Roofing Knife 


leads a double life—yes, gives 


AMERICAN ROOFER & 
Siding Contractor 
425 Fourth Avenue, New York 16, N. Y. 


Please enter my subscription to AMERICAN , 
ROOFER & Siding Contractor, at $3.00 for ed, ground and honed, it pro- 
one year. Bill me for this amount: [) vides extra toughness and sharp- 


you double wear because of its 
two-point blade. Made from 


Hydex steel, expertly heat treat- 


Enclosed is a check or money order. ness. Easy blade release enables 
ga a you to change blades in just 10 
I bicis-cs sickeuvows ! seconds! Handle and blade 
holder will last indefinitely. Spe- 
cify HYDE Roofing Knives—for 


ee ee ee ee ee 


lasting satisfaction. 


~ 


( 


/ 


| HYDE marscu <2 

















Building Insulation. by Paul D. Close, BS 
3rd Edition—Revised and Enlarged, contains 
372 pages, 18] illustrations, 65 tables, is fully 
indexed, durably and handsomely bound in 

age tble cloth to give the utmost in service 

priced at $4.50 

n this new edition an effort has been made 
ver the subject in such a manner that it 
will be useful and of practical value to the 
architect or engineer, to the manufacturer, to 
the dealer, and to the consumer who may be 
contemplating the construction of a new house 
or remodeling of an old one. The book has 
been brought up to date in all details. 


Sheet Metal Work, by William Nuebecker 
360 Pages, 430 illustrations, $3.00. A generously 
illustrated manual of practical self-instruction 
in pattern drafting and construction work. It 
includes chapters on tools, methods of obtain- 
ing patterns, workshop p’ oblems for 
light gauge metal, copp "problems 
for heavy metal, skylights, roofing, 
ice work and patterns for forced-air fit- 
tings 


Asphalt and Allied Substances, by Herbert 
Abraham, 1,515 Pages. $22.00 for New Edition 
A key to virtually all available knowledge 
on asphalts, tars and pitches. The volume has 
333 illustrations, 122 tables and charts, 12,000 
references and 9,000 patent citations. Included 
tre sections on prepared roofing-asphalt shin 
gies, built-up roofing and waterproofing 


Skylight and Room Tables. b yy H. Collier Smith. 

34 Pages. $1.5 This is a time-saving refer 
ence book, giving the true lengths of all bars 
for skylights and roof ‘aliens of standard 
pitches. The author is a practical skylight man 


How to Estimate for the Building Trades. by 
Townsend-Dalzell-McKinney. $5.50. 633 pages, 
318 illustrations, 44 tables. A complete and 
practical book on the estimating of mate 
rials and labor, plus the actual practices of the 
various trades in handling construction details. 
For the estimator, contractor or builder who 
joes not have bulging files of cost data, this 
book will prove to be indispensable 


ae Facts Worth Knowing. | 

lustrated booklet of 

and their customers. Contains many 
valuable items of inform ~ uding history 


An il 


ers 


naintenance and many others 
ised as a selling aid for 


My Hardest Sale is an a int o 
It sales 
stunts 


twenty diffi- 
were sed through clever 
Every salesman selling roof 
j can get hun 
ut of this 

r $1.50 for 
22-page 

~ your men 


th xt 


Cash only—List the books you want. attach to 
check for the proper amount, and mail to... 


BOOK DEPARTMENT 


AMERICAN ROOFER 


425 Fourth Ave.. New York 16, N. Y. 
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New Orleans Roofing & Siding 
Contractor Occupies New Site 


New home of the Favrot Roofing & Supply Company of New Orleans, 


shown above, 
facilities. 


Supply Lo 


recently 


> St. The 

» one of the 

rge canals w as just recently 
been filled in to provide a right-of-way 
and out 
Station tor 


for railroad tracks leading in 
from the 
New 

Their new quarters « 


building, two stories high, with 


proposed railroad 
Orleans 

nsists of a fine 
white 
siding on the 


block for the 


asbestos shingle-type 


ind cement 


sec- 


ond story first 


Louisiana, 


was specially constructed for them. It combines offices and warehouse 


story, the blocks being painted white. 
rhe roof is flat with a 20-year built-up 
roofing, slag covered. 
and air 


\coustic ceilings 
conditioning make the office 
comfortable and quite. 

They do general roofing contracting 
and maintain ample stocks of slate, tile, 
asbestos and built up roofing materials 
and related building specialties. They 
also do general sheet metal work in 
connection with their roofing activities. 

The head official the company is 
Mr. H. Richmond Favrot, owner and 
manager. Mr. Lee Duhe is his assistant. 


Care For Your Mops 


(Continued from Page 


lition until 
next day, it 
Ops mere 
» hot stuff 


hat 

dens in 
sition, which 
le time to melt 
kewise, the 
wot tem 


ms result 


yarns which 


ers mops 
nops, 


16) 


the situation is somewhat different be- 
cause glass yarns do not absorb asphalt 
or pitch as is the case with cotton yarns. 
The glass yarns are inorganic and not 
porous and also offer the advantage of 
easier and faster flow. They also resist 
ieat or burning, resulting in longer life. 
done 
time 
zetting started in the morning, because 
pitch will harden in_ball-like 
if the mop is not cleaned properly the 


However, cleaning should be 


just the same, in order to save 


fashion 
night before. 


The old adage “ 


nine” 


a stitch in time saves 


applies itself admirably to roof- 
ing—and mops particular. Why not 


follow the suggestions above and note 


how much easier the work will be the 


next day and how many mops can be 


saved : 
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Sell DOUBLE COVERAGE for DOUBLE PROTECTION... 


Where the NEED is GREATEST! 


ee ee WHERE THE NEEI | 


S GREATEST 





WHERE THE NEED 
1S GREATEST 


Your Customers WANT GLOBE 


Poteace WINDIok suncurs with VERTIGRAIN ! 


TRADE MARK 


The Finest Protection Money Can Buy! Check These Additional 
Like the famous Patton tank, WINDlok Double Coverage Shingles EXCLUSIVE GLOBE SELLING POINTS: 
are tough ... well built... they can take it! They cover the entire VV independent color experts praise 
roof not once . . . but at least twice with lasting shingle protection! GLOBE COLOR BLENDING! Yes, a 


. ale . : roup of well known color experts 
Even the strongest winds can’t lift them! The hardest rains can’t pall declared GLOBE'S exclusive 


seep under them! The hottest sun can’t destroy them! color blending to be of the very finest! 


, Vony Globe has VERTIGRAIN Texture! 
Like every fine Globe product, Double Vertigrain is the exclusive .. . new 


Coverage WINDIlok Shingles have all the ; ‘ 

exclusive Globe quality secs that have Globe texture that's taken the roofing 
made Globe a leader in the industry! 
Globe WINDlok Shingles are recom- 
mended by leading insurance companies. 


industry by storm! It's the only really 
new texture development in years! 


WHEN THE NEED IS GREATEST recommend 
GLOBE DOUBLE COVERAGE WINDiok SHINGLES 


For Complete Details write, wire or phone 


GLOBE ROOFING PRODUCTS CO., Inc. 


P. O. Box 430, Whiting, Indiana 





The Kettle with Flash-Proof Flues 


SPEE 


Gives You More “Hot Stuff’’ Faster— 


For Half the Fuel 


Trailer Kettle on Pneumatic Tires (above); 
Solid Rubber or Steel Wheels— 
in 55, 80, 115 and 165 gals. 


The Hauck “’Speed-Master’’—the acknowledged leader in kettle design 


and performance—doubles your output, cuts fuel, labor, melting and 


cleaning time in half. Investigate these outstanding kettle features. 


— Tui: 





Skid Type Kettle—in 40, 55, 80, 115 
and 165 gals. capacity. 


Internal Tube Heating for fester 
melting and easier cleaning. 
Improved Well Type Burner for 
horizontal firing and close flame 
control 
Flash-Proof ‘Fiues—double walled 
to prevent ‘‘run-away” temp- 
erature and reduce flashing. 
All Insulated Kettle for comforta- 
ble operation 
of Qick-Delivery Cock for faster 
draw-off 
of Other Hauck Features — arched 
cover; protection for burner and 
flues; fully equipped fuel tank; 
full-length steel chassis; semi- 
elliptical springs on trailer ket- 
tles; etc 


HAUCK MANUFACTURING CO. 


103-113 Tenth Street * 








“Buy from Frey” 
TOOLS 
FOR THE ROOFER 


Frank P. Frey & Co. 


2634 W. MADISON STREET 
CHICAGO, ILL 











CLASSIFIED ADS 
PAGE 40 


Brooklyn 15, N. Y. 


MOP Y 


Cabie cord — linen — rayon cord — duck — beamer 


WRITE TODAY for sampl« 


TOPS PRODUCTS COMPANY 








Roofers’ Supplies 
Contractors’ Supplies 
Anything You Need 
ALL STATES ROOFERS SUPPLIES 


2107 W. LAKE 8T. CHICAGO, ILL. 
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Climate and 
Architecture 

\ bibliography listing 175 selected 
published materials on “Climate and 
\rchitecture,” has been compiled and 
published by the Division of Housing 
Housing and Home 


Research of the 


Finance Agency. The purpose of the 
bibliography is to facilitate research in 
climatology as it is related to home 
design in various parts of the United 
States. Efforts of regional designers 
have shown that houses can be made 
more livable and less expensive through 
orientation to paths of sun and wind, 
and by proper use of vegetation pe- 
culiar to the particular climate. 


Promoting Year Round 
Business 


Continued from Page 17) 
always pays to identify your satisfied 
customer in trying to sell your poten- 
tial customer.” 


Signs Bring Free Publicity 


His signs help to do this. In red 
letters against a white background, 
x 3’ give the firm’s name and 


telephone number. 


these 2’ 


Each customer is 
courteously asked for his permission 
before any while 
Lavin Roofing does not 


sign is hung, and 
most agree, L 
press the point if any objection arises. 
Mr. Lavin estimates that close to 20- 
thousand of these signs are up around 
the city and suburbs. 

L. Lavin ads also plug the conven- 
ience of the service. This is done on 
and in tele- 
phone directory where mention is made 


company stationery the 
of four local service departments at key 
points around the city. Calls placed to 
them can be quickly relayed to the 
switchboard at the company’s main of- 
fices. 

Mr Martin J., 


the third generation Lavin in the roof- 


Lavin and his son, 
make it a practice to 
check up on the progress of each job. 
“It's not a consumer item we offer; 
it’s the client likes the 
personal touch whether he’s a home- 
owner or the manager of a 10-acre 
steel plant,” Mr. 


ing business, 


service, and 


Lavin says. 

The entire sales promotion effort 
converges at the point where the call 
for service is received and the request 
is made for an estimate. 

“At this time,” Mr. Lavin says, “I 
value a good competitor. In my book, 
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that’s a roofer who practices responsi- 
ble pricing. The industry is hurt and 
the customer doesn’t get a good job 
when costs are figured so closely that 
the roofer must ‘take it out of the 


root’.” 


More Siding Sales? 
(Continued from Page 19) 

like to have your vote in this pool and 
wonder if I could show you the designs 
in this test.” Most people are flattered 
to have their opinion asked, and a tact- 
ful salesman quickly brings the visit 
around to conversation about the ad- 
vantages of insulating siding for that 
particular house. At the time of ap- 
pointment, the salesman spends a few 
minutes looking around the outside of 
the house first. That gives him an in- 
valuable “personalized” lead to open his 
sales talk, after having gotten the 
“vote” of the prospect. If the people 
have obviously spent money on such 
things as shrubbery, he will comment 
on this, indicating that with such a 
fine garden setting, it is a shame not to 
have a more modern looking house. If 
the home is large, he may ask, “just 
for curiosity” whether they don’t find 
it very expensive to heat such a large 
area. The real purpose behind tele- 
phone solicitation is to get an appoint- 
ment with the prospect at a time she 
won't be rushed 


Approach and Technique 


The approach and the techniques of 
salesmanship are manifold. The con- 
tractor’s job is to see that his salesmen 
know them—and use them. Because 
and I repeat—salesmanship was never 
more important than it is right now. 

Through salesmanship and only 
through sound, intelligent salesman- 
ship—can the contractor continue to get 
his fair share of profits, can the insulat- 
ing siding industry expand in the fu- 
ture as phenomenally as its growth has 
been in the past. If the contractor is 
willing to continue devoting himself to 
the blood, sweat and tears that is the 
art of salesmanship—there is only one 
direction his sales can take. And this 


is UP! 





Mineral Wool Sales 
Survey: 
Coming in the November 
Issue 








BRERBEE. 


To keep heat in (or out}—to seal all openings around glass, shingles, 
to seal nail holes... and for every other job where caulking is 
required—use CALBAR CAULKING COMPOUND—it’s ELASTICIZED! 
Non-hardening, non-staining and adhering perfectly to ANY surface, 
it is conveniently available in a complete line of grades for knife or 
pressure gun... and a full selection of colors, including Calbar 
a Aluminum Caulk-0-Seal for Aluminum Siding and Storm Windows. 
Boe = 


CALBAR PAINT & VARNISH CO. 


facturers of Technical Products 
2612-26 North Martha Street, 





Philadelphia 25, Pa., 
Write for the name 
of your nearest distributor 





COMING in October 
A Valuable Reference Manual ... An Ideal Advertising Medium 





ROOFING, SIDING & BUILDING SPECIALTIES MANUAL 
425 Fourth Ave. New York 16, N. Y. 


C) Please reserve copies of the MANUAL for me at the pre-publication 
price of $2.50. Send my copies as soon as they are off the press. 


() Please send me your MARKETING FOLDER. (For manufacturers and 
distributors.) My product is: 


COMPANY 
ADDRESS 

















Those who have to be 


yo 
=— eager S, 
AW St 
a 


are sure to 
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FLINT 


SINCE 1880 


Painters, builders, roofers, electricians, 

plumbers . . . men whose lives and in- 

come depend upon safe ladders and 

staging look for this mark of 

quality . . . Manufacturing plants, rail- 

roads, light and power companies, 
seeking the utmost in safety 
for their employees, find 
that Flint Ladders and Stag- 
ing provide the protection 
they require. And for these 
good reasons Flint 
equipment is 








S 4 





e Made from the finest 
quality ladder stock. 


e Designed to give the 
greatest strength with 
the lightest weight 


eProduced by con- 
scientious craftsmen 


e These, plus 70 years 
of experience in mak- 
ng The World’s 
Safest Ladders,’’ make 
Flint the safest ladders 
you can buy 


Serving every need with 
every type of ladder: Ex- 
tension Ladders, Step 
Ladders, Trestles, Safety 
Platform Ladders, Scaf- 
folds, etc. a right 
ladder for each job. 








Every Flint Ladder is 
Quality-Certified to satisfy! 
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(ths one 


Short Cuts 


Care of Chimney Flashings 


Nailing flashings into the mortar joint of a chimney is bad practice. The joints are 
cracked and will admit moisture, and weather will work behind the flashing and may 


result in serious leaks below. 





Flashings should always be set right into a joint in the masonry, and then thoroughly 
cemented into place. A heavy mastic is more desirable for this purpose than ordinary 


mortar fill would be. 


Chimney tops which are flat invite dampness and decay. A practical remedy is to 
make a sloping cap so that water or snow will flow off and not lie on the cap surface. 





Index File for Magazine Articles 
Wit a fil ¢ ining the 


pages ot eat ma 


index 


’ saved, persons 


I 

who use this type reference material 
can quickly locate t rticle they want 
Simply cut out tl ex pages, punch 
les ins the file them ina 
lumbus, Ohio. 


pular Mechanics 


Make Small Tools Last Longer 
Small tools, such as bits, chisels, di- 
viders, screwdrivers, files, etc., take a 
permitted to 
The 
sketch shows a handy tool roll that will 
offer a lot of protection for these tools. 


terrific beating when 


bounce around in a tool box. 


lhis is one of those gadgets that may 


be frowned upon because it might take 
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a little longer to get to the tool you ; ia 


want. That may be true but, by using 00 Qu 9 
hie tel NEED A NEW ROOF Q ICK 7 





you reduce sharpening and, 


by reducing the frequency of sharpen- 
ing, you save time and money, as tools 
do not become worn out so quickly.— 


\. F. Speth, Belmont, Wis. 


Practical Builder. 


Use and Repair of 
Sheet Metal Roofing 


Sheet metals used as roof coverings ey 
are galvanized iron, terne (tin), alum- We T700€Y CSC I Ways 
inum, copper, monel metal, and zinc. 


These roofing materials are compara- 1. Lower costs through easier application 
. ‘ ‘ ‘ a . With Alemite Versatal Equipment, the roofer uses a light 
tively light in weight and, if properly 5 foot spray head and light flexible hose. This ne 
: - , 4 u carrying of materials by hand—insures a better, more prof- 
laid and grounded, will provide protec Sabi nechea take 
tion against lightning. Some metal roof- 
ings, require the services of profession- Far safer working conditions ee en 
, f in etait ‘ } } : No burns are possible when hte spray cold applications 
al rooters tor application ; others, such with Versatal Equipment. No buckets or drums to hoist to 
as corrugated sheets, V-crimp and the roof. Compressor and drums remain on the ground. 
pressed standing seam roofings, are not 
too difficult for the average home owner With Barrel-To Roof Versatal Equipment you can pump 
. from the original container direct to the point of application 
- 5 4 ms ¢ a ‘or neo é c é é 
to apply . Full instructions for laying using as much as 300 feet of hose. This is the modern, more, 
are usually furnished by the manufac- i profitable way to apply roofing. 
turer, as well as information on the 
type of nail to be used, which should be 
of the same material as the roofing to For complete information, call the 
: “ - . Alemite distributor, or write 
oid any “galvz -orrosive effect. . d 
avoid any galvanic corrosive effect Alemite, Dept. A-101, 1830 Diversey 
Small holes in metal roofs may be Parkway, Chicago 14, Illincis. | ge Ae 
filled with a drop of solder. Larger ones SPRAY- PUMP EQUIPMENT 
may be covered with a piece of the same 
metal as the existing roof and the piece 
soldered to it. Surfaces to be joined 
should be scraped clean with a sharp 
tool or rubbed with emery cloth until 
the metal is bright. An acid flux should 
then be applied to both the roof metal 
and the patching piece, and they should 
each be tinned with a thin coating of 
solder. It is best to use a large solder- 
ing iron so that sufficient heat will be 
transmitted to the material to cause the 
solder to flow between the patching 
piece and the roof material. Care should 
be taken not to apply more solder than 
necessary. 


Increased profits with modern equipment 





PIGEON PROOFING 


Bird Nuisances Eliminated 
Effective — Economical — Lawful 
Positive Permanent 


— Beware of Patent Infringements — 
OUR WORK GUARANTEED 


THE STAN-GARD PIGEON & BIRD REPELLENT (O., INC. 


523 West 184th Street New York 33, N. Y. 
WAdsworth 7-3300 
CABLE STAN-GARD 


If soldered seams have been broken 
or there are breaks in the metal at other 




















Retractable Hook Point 
ROOFERS’ KNIVES 
The only knife on the market with a retractable 
hook point. Carry it safely in your pocket. Inter- 
changeable, reversible blades save money. Stores 
extra blades in the handle 


ADJUSTABLE PIPE 
SNOW GUARDS 


“FITRITE” “PROTECTOR” 


AXES 
Heavy drop forged axe with eye almost double 
ordinary axe. Handle lasts much longer 


6’ ALUMINUM MOP HANDLES 


Unbreakable. Will not burn. Lightweight. Outlasts 
wood mony times 


3 pipes 34" IPS 
Bronze and Galvan 
ized for all types 
of steep roofs nstalled on 
slate tl float fs without 


corrugated m-tal ; ROOF SCRAPERS 


ani composit.on ving silat 


and Galvan 


“Fitrite”’ Double dge re 
blades. 315, 6, 7 inch sizes 











“Rival” Single ige removabl 


es 2 LS blades. 31, 7, 14 inch sizes 
SKYLIGHT GEARING 


IN STOCK for IMMEDIATE SHIPMENT 


PORTABLE ELECTRIC SAW GUN 
MOPS AND MOP YARN 


LADDER & ROOF BRACKETS 


& 
nN 
° 6 id 2 Write Dept. “R” for catalogues and 
i. e prices. To protect Trade, please use 
6 s 5 your printed stationery 


octets DAVID LEVOW ''s520" 
Teie “ ELSE* - 2400~ 240) 


PHONE 


Gearing assembled on 20” pipe 


EXTRA! 


All About 


ThermoSHAKE 


See Page 7 


@ More economical 

@ Longer life 

@ Permanent handle 

®@ More profitable roofing 


Tarzan mops cost you far less 
than “rolling your own.” 
Heads can be replaced on 
permanent handles, saving 
time and labor cost. 


Write TODAY for prices and samples 


AMERICAN ASSOCIATED COs. 


ATLANTA GEORGIA 
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points, is is probable that proper ex- 
pansion and contraction joints have not 
been provided. In such cases, the only 
permanent repair is to install the neces- 
sary expansion joints 


Development of Leaks 


Leaks sometimes develop from im- 
proper installation of the metal or fail- 
ure of the nailing. Such leaks may be 


by renailing or replacing all 


corrected 

i the detective she ets, Leaks 
resulting from faulty joints may be re 
paired without replacing the metal 
Soldered flat seams and joints may be 
resoldered. Standing seams may be re 
formed and calked 


Roofings of galvanized metal and 
(roofing tin) should be painted 

it regular intervals. The frequency of 
painting will vary in different locations 
ind under different atmospheric condi 
tions but should not be deferred until 
rust appears. The surface should be 
carefully brushed and cleaned of all 
foreign matter before painting, and rust 
should be removed as completely as 
possible with a wire brush. ‘wo coats 
of iron-oxide paint are suitable for use 
on terneplate roofs, but this paint will 
not usually adhere to the weather for 
a period of at least 6 months. If paint- 
seems desirable before that tune, 
two coats of zinc dust-zine oxide paint 


should be used 
Remove Old Roofing First 


\lthough metal roofings may be ay 
pled over old roofs as well as to new 
roof decks, it is usually considered het 
ter practice to remove the old rooting 
If the old roofing is removed, the 
should be repaired so that it will 


i smooth, solid surface, 


Before laving sheet metal over old 
roofing, the surface should be repaired 
so that the new roofing will have a 
smooth surface \ll loose’ shingles 
should be nailed tight and warped or 
broken ones replaced. Many manufac- 
turers recommend that asbestos felt be 
laid over the deck before r vofing Is ap 
phed to either old or new roofs. Resin 
felt and asphalt-saturated felts are also 
used for this purpose. Tar papers or 
papers which contain any trace of acid 
should not be used with metal roofing, 
since they may cause the under side of 
the metal to corrode 
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Stopping “Green River” 
Laws (Continued from Page 13) 
good chance the nuisance ordinance 
will be defeated 

C. N. Nichols, Managing Director of 
NERSICA, pointed out that only in 
difference and calloused disregard for 
the contractor’s own interests would 
cause many of the ordinances to be 
passed. He counselled eternal vigilance 
on the part of contractors, and pointed 
out how letter-writing campaigns have 
been most effective in stopping the pas- 
sage of Green River ordinances in 


towns whose contractors got to work 


Edward L. Sard addresses Newark meet- 
ing of contractors and friends on “Green 
River” laws. 


Any rumor at 
should be tracked 
est notices seen in the newspapers 
should be brought to the attention of 
local and national associations! This 
was the advice Mr. Vincent LL. Crudele, 
National President of NERSICA 

Other notables at the dinner meet 
ing included Harold R. Giblin, Execu- 
tive Secretary, National Combination 
Storm Window & Door Institute, Inc., 
and John I. Whyte, Executive Secre- 
tarv National Metal Awning Associa- 
tion 


Cost Cutting Necessary 
In Any House 


No matter what size house is being 
built, sooner or later the problem of 
cutting the cost arises \ccording to 
the Housing and Home Finance Agen 
cy it is better to make savings in small 
items than to reduce the size of the 
house. Space is more important than 
a fine finish, built-in improvements and 
extra gadgets. Places to look for savings 
include: (1) foundation; (2) trim- 
mings on the exterior; (3) location of 
stairs; (4) flooring and siding and 
roofing; (5) insulating; (6) heating 
equipment and location of radiators ; 
(7) screens; (8) glass in window and 
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All Through The Building 


PROFIT 
OPPORTUNITIES 
with 
KARNAK 


Roofing and 
Waterproofing 


FABRIC 


1. Roof 
patching 

2. Skylight 
flashing 

3. Parapet 
flashing 


4. Window 
and Door 


KARNAK means PROFITS _ “Shing 


KARNAK is the packaged membrane fabric that’s e ornice 
thrifty. There’s no waste . . . use it down to the : 
last inch. Easy to handle, easy to store, always flashing 


stays in perfect condition. 


KARNAK reduces labor costs, too. Unroils smoothly 6. Foundation 
in all weather. It’s easier, faster to apply. 
water- 


There is a KARNAK as- qk proofing 
phalt product for every 3g 
< 








ciication. BASS Write TODAY for Illustrated 
Specifications Book! 


MENS 


L E W I € ASPHALT ENGINEERING CO. 
30 Church St., New York, N. Y. 
Manufacturers of Asphalt Specialties for 25 Years 





AJAX Roofing Brackets 
MAN-size — Superefficient 
ALL STEEL — Unbreakable 


AJAX Building Bracket Co. 
1551 Rydal Mount Rd. 
Cleveland Heights 8, Ohio 











34 


BETTER CAULKING PROTECTION 


PARALASTIC* CAULKING COMPOUND seals perfectly. It gives superior protection 
against weather and against heat losses. AND . . . builders, insulators, water- 
proofers, weather-strippers, and asbestos and brick siding applicators acclaim 
PARALASTIC as ideal in working characteristics. IT'S EASY TO APPLY! 


PARALASTIC in BRILLIANT WHITE blends per- 
fectly with White Asbestos Siding . . . eliminates 
matching headaches on usually difficult jobs. 


PARALASTIC is also available in Natural, Buff, Gray, Green, Red and Black. 
Write today for information and FREE GUN OFFER. 


SOLD BY LEADING JOBBERS 


(A few jobber territories still open) *Reg. U.S. Pat. OF 


IT ISN'T INSULATED UNLESS IT'S CAULKED 
PARALASTIC PRODUCTS CO. INC. 


122 EAST 42nd ST¥., NEW YORK 17, N. Y. 


SPEEDY— STURDY 
The ONLY COMBINATION 


OFFSET LADDER BRACKET 
SCAFFOLD BRACKET 


Contractors: cut set-up and change 
over costs as well as time on the 
job. This multiple purpose ladder 
bracket slips on any standard 
ladder in seconds. Safe! Rail 
supported, safety grip. Versatile! 
The only combination offset ladder 
bracket — scaffold bracket; un 
excelled for either use. All in one 
compact unit. Tested! Widely 
used by efficiency-minded con 
tractors. Handy for the home 
owner. Write for specifications 
Some top dealer territory open 


TEADFAS 


t PMENT CO 


874 Franklin Ave., Thornwood, N. Y. 








aqgisinod 


easy installation 
++. extra profits 


Prevent condensation and moisture blistering 
by using “Midget” Louvers on flatroofs, 
eaves and soffits, unexcavated creas, gables, 
etc. The new “LD” series “Midget” Louvers 
are especially designed for interior instol- 
lations—and on the exterior in places where 
structural characteristics shield the louver 
from the elements. 





All “Midget” Louvers ore made entirely of 
rust-proof aluminum in 5 convenient diam- 
eters and are easily installed by drilling a 
hole of proper diameter and tapping gently 
into place. “Midget” Louvers also have 
built-in screens to keep out insects. 


the MIDGET LOUVER Co. 


8 WALL STREET * NORWALK, CONN. 





~~ 
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also. indicate foundation weakness. 
foundation walls need to be checked for 
bad cracks and for dampness. 

In examining the roof, the important 
thing is the roof deck. While re-roof- 
ing may be necessary, this is not ex- 
pensive if the roof deck is sound. 

A new roof of asphalt shingles, avail- 
able in a variety of solid colors and 
blends, also. fits in with overall mod- 
ernization since this is one of the easiest 
and least costly ways in which an old 
house can be given new beauty and 
charm. 

Look at the joists. Light joists are 
a sign of flimsy construction through- 
out the house. The joists can be 
checked in the basement. If the cross 
braces between joists are nailed solidly, 
it is likely that nailing in other parts 
of the house also is adequate. Make 
sure the framing is properly nailed. 


On Our Cover 


(Continued from Page 13) 


This is the story of an insulating 
siding and how it gave a real brick 
house new life . . . but first, let’s see 
why a job of this type was even at- 
tempted. 

Sam Forshaw, head of Majestic In- 
sulation Company, 1211 West Third 
Street, Dayton, Ohio, has been apply- 
ing insulating siding on frame and 
stucco homes since 1944. His brother, 
Harry, while canvassing with his “lead” 
man one day, became tired of competi- 
tive closers rapping the same doors. 
He decided to “work” on real brick 
houses. In a period of 10 months, he 
sold 14 jobs of this kind. 

Brick design siding is applied direct- 
ly to the real brick veneer, without 
furring. Brick design panels are nailed 
with a Holyx concrete drive screw. 
These are 2 inches long and are manu- 
factured by Hillwood Manufacturing 
Company. As can be seen in the pic- 
tures, corners were used to frame the 
windows. 

Forshaw operates two modern insul- 
ating and siding stores. Besides the one 
in Dayton, he runs one in Richmond, 
Indiana 

Photo and Data, courtesy 
Jones & Brown, Inc 
A 





Free Catalogs!» 
see page 35 
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MORE SALES! 
BETTER JOBS! 
GREATER PROFITS! 


Fill in—Tear off—and Mail 
Follow the Arrow 
October, 1951 


American Roofer & Siding Contractor 
425 Fourth Avenue 
| New York 16, N. Y. 








Send me facts on the items checked. 








4. Asbestos Cement Siding 

. Asphalt Shingles 

. Asphalt Siding 

. Brackets, Roof 

. Caulking Compounds and Guns 

. Caulking, Pre-Moulded, Closures 
. Corner Strips 

. Cold Process Roofing 

. Decks, Roofs, Steel 

. Fans, Ventilating 

. Felt Laying Machines 

. Flashing Fabric 

. Gutter Screens 

. Hoists and Derricks 

. Hot Stuff 

. Insulation, Batt and Blown 

. Insulation, Sprayed 

Check the boxes opposite products or gem a 


services about which you want information. . Louvers 

. Membrane Fabric 
. Mops and Yarns 
. Nails 


. Plastic Waterproofing 


Fill out the coupon. You will receive FREE 
the latest BOOKLETS, catalogues, informa- 


tion and details from the manufacturers. 
. Roof Coatings 


. Roofing, Metal 

. Scaffolding 

. Simulated Stone Siding 

. Stained Cedar Shingles 

. Tools, Catalogs of, 

. Underlayment for Roofing and Siding 
. Water Cooling of Roofs 


Do It NOW while you are going over the 
list, and send to American Roofer & Siding 
Contracter, 425 Fourth Avenue, New York 
16, N. Y. 


Other Items 


: Address 
1 





INSULATION 


So 


Pez 


a 


CONDENSATION CONTROL 
EEE — 


—— 


_FIREPROOFING 
ZA 


2 
- 


ACOUSTICAL CORRECTION 
2 ——— 


SprayCraft 


Formerly SprayKote 


SprayCraft has an extremely high coefficient 
of sound absorption. This makes it ideal for 


interior insulation in churches, auditoriums, 


offices, restaurants and theatres. 
Condensation is effectively controlled by SprayCraft 


opening a tremendous industrial and home market. 


SprayCraft is ideal thermal insulation. Sprayed from a 
gun directly on any surtace it forms a uniform coating, 
eliminates the dust usually present during application, 


ond is water-repellent, wind-tight and fireproof. 





INSULATION — 











Since it can be applied on ANY surface, EVERY building 
5 @ prospect for SprayCraft. Large volume, big profits, 
thousands of prospects. .. . 


Write today! 











WRITE 
for 
TAI 


SPRAYED INSULATION, INC. 


56-58 CRITTENDEN ST. 


NEWARK 4, N. J. 











CLASON 
SNOW GUARDS 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes- 
tos Shingles and for Metal Roofs. 


CLASON SNOW GUARDS 
Standard for Fifty Years 


THE M. N. CARTIER 
& Sons Company 


275 Canal Street, Cartier Building 
Providence, R. L 
Write us for Roofers Wholesale Prices 


Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 
CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALV. IRON 


insist on Genuine Durex Products 


METROPOLITAN 


ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 
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Roof Color Harmony 
Now Easily Achieved 


Paint manufacturers have begun to 
make paint in the same colors used for 
roofing, making possible exact color 
harmony for the exterior of a home 

Frederic H. Rahr, head of the Rahr 
Color Clinic, New York, explains that 
home-owners will be able to select co- 
ordinated colors for the exterior in the 
same way they have been able to chouse 
color-coordinated draperies, rugs, sup 
covers and other interior furnishings. 

Rahr says paint manufacturers have 
been influenced by the vogue for roofs 
with More 
than 80 per cent of all the roofing being 
used in the United States is 


covered colored shingles, 


asphalt 


For that 


“Costly Shingle” look . . . 


Meet 


ThermoSHAKE 


See Page 7 





COMING! 
More and Better Articles 


on Insulation 
Siding and 
Steep Roofing 
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roofing, in which the greatest variety oi 


solid and blended colors is available. Money-Makers for Contractors... 


Roof “Takes Lead” 
‘An effective procedure in comm: ; “TROUBLE SAVER” 
styling is to use matching colors for the EQUIPMENT 


roof and for smaller parts of the 
' 


dwelling,” the color consultant says 


“Depending upon the individual house 


I 


LADDER JACKS 


| @ New, RAIL-TYPE Jack 

ae snr atin xs se ! J (left) is extra safe 
e 1, po © : Side rails of ladder 
ra i ate ; een eee wil are used for support. 


and the effect 


’ convenient 

: ONE-MAN ladder jack 

(right) adjusts to ony 

pitch on either side of 
the ladder 


JUSTABLE “TROUBLE SAVER” LADDER HOOKS 
AD RS : ‘ . 7 
SHINGLE This handy device pays for itself 
ROOFING BRACKET over and over. 
Pivot allows ladder to be placed 
with safety and convenience 
along the valley. 
Plate protects the roof. Weight: 
only 6 pounds. 
Because ; Write for | i 
al h- % rite for literature, giving com- 
semeved, aie plete information on all “Trouble 
ne cael sizes. Saver” scaffolding accessories. 
” holds @ 2x4 
d . 


pro- Can be 
out role 


plan, Ra imple, durable . 
m | p= ag safe sagas 2 
any pitch. Use for 

kinds of jobs ond by 


plan, Rahr say | practice of 





-*h ’ } - ; ] ; ] } 
choosing the ro rst and th fing. Prove “ 

type roo’ Onufa 
picking other colors to g th it, in = use for many years: “Trou sturers of 


2areny Pape ota? =s a ble Savers” Since 1912 
eames dh, ! “ THE STEEL SCAFFOLDING CO., Inc. 


he color om nut 
: — $e 7 856 Humboldt Street Dept. AR Brooklyn 22, New York 
matching isn t mn way tol 


Telephone: EVergreen 3-5510 


AllR=O=CEL 
ASPHALTED BACKER BOARD 


add attractiveness 





also might blend 


Remodel With Color 


Interest i - rior color began De€ 


spread emphasis until the { 


postwar 


home-building boom. Sit the war, 
color consciousness has been stimulated 


he popularity of informal architec- 





ture, such as ranch house design, with 


its lack of traditional re stri tions 4 Big Advantages 


Rahr says exterior color often is the 








easiest and most economical means of It reduces the tendency of metal to wave. Makes a better 
fixing up an older house. A new roof looking job. . is ated 
pans nee ; ; : . It deadens the sound of objects hitting the siding. 
Gt asphalt shingies al d_ intelligently . it is an effective insulator. 
paint frequently are all that is . It acts as ao vapor check. 
needed, he ad 


pate cael OS Why It’s Better 


= 4s , ‘ = it is an extremely rigid corrugated board. Aspholted. 
to distinguish a hou rom nearby oan : : 

a : : - Improves any re-siding or re-roofing job. Comes in 
homes, while, at the same time, Keeping sheets 30” x 48” for easy handling. Low priced. 


chosen 





it generally in character with the neigh- Write for Literature 
owl | P and Free Sample. 
,OTHOO 


Wlrede Mart Registered US ons Conedion Patent Offices © 1048 


NEED INFORMATION? ATBR=-O=-CFEL COMPANY 


SEE PAGE 35 P. O. BOX 62 ° DETROIT 20, MICH 




















ROOFING YARN 


ALL TYPES—Several Grades 


Cut Lengths 


Roofing MOPS 


Complete with handles 


TOP QUALITY 


Reasonable 
Prices 


Immediate 
Shipment 


WRITE TO 


JOHNSON Propucts Co. 


MEMPHIS, TENN. 


Manufacturers of Nationally 
Known JOHNSON Brooms & Mops 


—CONNERY’S— 
ROOFING 








Connery, one of the oldest 
manufacturers, offer modern 
oil burning kettles of superior 
design for heating tar, pitch 


and bituminous material 


* 


Write for catalog show- 
ing our full line of 
and tube 
heating kettles, buckets. 
dippers, etc. 


-—CONNERY— 
CONSTRUCTION CO. 


2nd & Luzerne Sts. 
PHILADELPHIA 40, PA. 


bottom fired 





KETTLES 
a 








Unusual Ad Attracts 
Winter Business 


Bart McCart] y, 100 | 
Elmira, N. Y.. roofi 
tractor, 


Garay ot., 

g and siding con- 

promoted insulation business 

lor winter with an unusual newspaper 

ad which pointed up the prediction of 
‘ae 


a long period of cold winters 





50-Year Cold Spell 
Ahead, Says Scientist 


w. Bt AKESLEE 
ai weather th 
shout SO ye 


By HOW ARD 


Boston (%}—The unw 
y an introduction \ 
t sh so that farmers 


Telegram Jaa. 7 = 


Mineral Wool 
Insulation 
Saves 40°. on your 
fuel bill 


wt Wike 
Bart McCarthy 


100 E. GRAY ST. 


KEENEY BLDG. 
ELMIRA, N.Y 


DIAL 9712 











Bart MecCarthy’s ad in a Central N. Y. 
State town carried a timely punch for 
fall and winter business. 


luction of a 
ton, predict- 
ther during 
an introduc- 
lder climate 
lvertises him- 
Contrac- 

] insulation 
their fuel 
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WANT A SALES-LIFT? | 
MEET ; 

MADE-TO-LAST 
MADE-TO-FIT =" 


THERMO-WOOD . 


See Page 7 


Gives Siding Jobs Improved 
Protection and Appearance 


On every As 
bestos Siding 
job, where ap 
pearance is es- 
sential, you can 
save valuable 
time. simplify fit- 
ting at corners 
and along win- 
dow and door 
frames. give added protection, by using in- 
dividual zinc corner strips. . . . Made of 
oxidized zinc . . . will not stain. Lengths 
suitable for any Asbestos Siding Shingle. For 
complete details write 


BUGHER MANUFACTURING CO. 


Formerly DOUBLE GRIP BRASS CLIP CO. 
211 S. Main St. Kokomo, Ind. 


PREMOLDED 
CALKING 





is the labor saving short cut to weather-tight 
corrugated roofing and siding. Fabco Cor- 
rugated Calking Strips are preformed of 
compositions of rubber or asphalt to fit all 
standard sheet metal corrugations. Easily 
and quickly installed as sheets are laid 
Placed between aluminum sheets and steel 
members, they insulate against galvanic 
corrosion. For full information and diagrams 
of typical corrugated construction assem- 
blies, write for Bulletin 501 TODAY! 


FABRICATED PRODUCTS CO. 
West Newton, Pa. 
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composed of engineers, specification writers 
and other technicians fro the following 
agencies 
Othes t efet »bilization 
Defer a. tion Administration 
National rodt n Authority—Fa 
iliti Bureau 


\rmy—€ 


tive Dire 
h Advisory 
1 es Was 
provide 
BRAB 
the 


Pabco Board Appoints New 
Company Officers 
Phe 


( 
nt 
een Treas 
1949, wa 
reasuret 
Headri vas appointed Controller 
compar 


eadrick f 


* 


Applying Asbestos Siding 
Page 21) 


eir wire bandings 


mar thet edges 


Storing: 
\ dry storage 


If it is not ] ible to place them in an 


mmended 


enclosed structure, t! hould be pro 
tected by a waterproof covering. The 


nanufacturer’s directions for stacking 

should be followed recommenda 
o : 

tions usually 


e shingk 
bundles, edge 


planks not 
less than l 


UY S(QUIRE BONDED ROOF Jog 
a 


Read what J. C. MANSFIELD of 
JAMES MANSFIELD & SONS, INC. 
says: 


“We did the job faster and more efficiently than 
would have been possible by hand mop pushing 
The felt was layed straight as an arrow, and we 
wouldn't go out on a job unless we used a Matt 
Felt Layer. Our men go for it like nobody's busi- 
ness, because it reduces heavy labor, and does 
away with windy day layoffs. We wouldn't be with- 
out a Matt Felt Layer, and that goes for large 
or small jobs.” 


00 ON THE 


00! MATT 


And, that’s only the be- 
ginning! On jobs of ANY 
size, small or large, you 
SAVE time, you save hot 





Get acquainted with these 
other Matt Products 


thes, Buckets, Hot Stuff 
Carriers Hot Stuff 
Buggies, Felt Carriers, 
Mops, Pouring Cans, Coil. 
Less Burners 








4015 W. LAKE ST. 





pd and Completed in @ day... 


MATT 


Myo 


meen, 
ee ESET TT 





f) mii 


it hr Cee wo Ge stuff — because the Felt Layer spreads on an even flow — (each valve 
ws - being regulated) — and you also save on yarn. The best part of it is — 
you do a better job — no fish mouths — no come-backs 


Order your Felt Layer Today. You'll never regret it. 


MATT COIL-LESS BURNER CO. 


CHICAGO 24, ILLINOIS 








easily. 


STAY SHARP ROOFING KNIFE 


ware Store. 


R. MURPHY'S 
SONS COMPANY 


No Play — No Wobbling 


R. Murphy “Stay-Sharp” blades, processed from finest tempered 
steel, are famous for the way they hold up under tough usage. 


Their hand-honed razor-sharp edges cut the roughest materials 


R. Murphy Knives completely eliminate any play or wobbling 
because of the precision riveting of blade and handle . . . the 
latter custom-designed for proper grip. 

For the steadiest, cleanest, easiest cutting roofing knife—ask for 
R. Murphy “Stay-Sharp” Knives at your Roofing Supply or Hard- 


There's an R. Murphy Knife for Every Purpose. Write for FREE 


catalog showing the complete line. 


Tested Quality for over 100 Years 


MADE TO DO A SUPERIOR 
JOB: R. MURPHY 
stay sharp ROOFING KNIVES 








AYER, 
MASSACHUSETTS 











Addex Corporation 
Air-O0-Cel Co. 

Ajax Building Bracket Co. 
All States Roofers Supplies 
American Associated Co.'s 


Barrett Division, Allied Chemicals 
Dye Corp. 

Bugher Manufacturing Co 

Calbar Paint & Varnish Co. 

Cartier & Sons Co., The M. N 

Celotex Corp., The 

Connery Construction Co. 


Emco Cement Products, Inc.. Back Cov 


Fabricated Products Co. 

Flint Co., A. W. 

Flintkote Co. 

Frey & Co., Frank P. 

Globe Roofing Products Co., Inc. 
Globe Siding Products Co., Inc 


7, 32, 36, : 


Hauck Mfg. Co. 
Hilts, E. L., & Co. 
» Mfg. Co. 


Johnson Products Co. 
Jones & Brown, Inc. 
Keashbey & Mattison 
Kirby 


Lewis Asphalt Engineering Co 
David 


Industries 


Levow, 


Maizewood Insulation Co. 

Matt Coil-Less Burner Co. 

Metropolitan Roofing Supplies Co., 
Inc. 

Midget 

Murphy's Sons Co., 


Louver Co. 


Robert 
Paralastic Product Co 
Reynolds Metals Co. 


Sprayed Insulation, Inc 

Stan Gard Pigeon & Bird Repellent 
Co., Ine. 

Steadfast Equipment Co. 

Steel Scaffolding Co., Inc 

Stewart-Warner 


Texas Co., The 
Tops Products Co. 


—— s mow 


mtinued fi 


a It Down 


ll) 


good as va any other period dur- 
ing the year. It was as simple as 
that. 


Industrial Safety Book 





CLASSIFIED 
ADVERTISING 





Under this heading classified advertisements 
are accepted at the uniform rate of 12 cents a 
word, but no advertisement taken for less than 
20 words with a minimum charge of $3.00; 3 
months at 10c per word per insertion. Check 
or Money Order must accompany copy of Clas 
sified Ad. Advertisements soliciting dealers or 
distributors, or new products for sale, not 
in classified section. Address all 
communications to Classified Department. 
AMERICAN ROOFER. 425 Fourth Avenue, New 
York 16. N. ¥ 


accepted 


HELP WANTED 


SALES MANAGERS WANTED: We have open 
gs f ambit s and experienced salesmen in the 
mulated stone field men capable of training 
rganiza 
Excellent 


Emco 


SITUATIONS WANTED 


MANAGEMENT OF R¢ 


MISCELLANEOUS 


SALESMEN: If 


AMERICAN ROOFER 





ROOFERS MOP YARN 


Duck — Denim — Cable Cord 
White Slasher — Soft Slasher 


Samples on Request 


cE. wt: HILTS & CO. 


Box Hickory, N. C. 











STATEMENT OF OWNERSHIP 


Statement of the ownership, management and ci 
ation required by the Act of ( f August 
4, 1912, as ame nded by the Acts « f March 3, 1933, 
og 2 46 Tithe United States Code, 


Se 
Of 1 HE ‘Aswan AN Roorer anp Siping Contrac 

ror, published monthly at New York, N. ¥ for 
tol 1. 1951 


1, That the names and addresses of the publisher 
litor, managing editor, and business managers are 

Publisher, Harris-F ‘yy Hoffman Corp., 425 Fourth 
Ave., New York 16, N. Y. Editor, Sylvan Hoffman 
$25 Fourth Ave New York 16, N Managing 
editor, Joseph H. Friedman, 425 Fourth Ave., New 
York 16, N. Y. Business manager, Robert M _ Hoff 
man, 425 Fourth Ave., New York 16, 

2. That the owner is: (If owned by a corporation 
ts name and address must be stated and also imme 
liately thereunder the names and addresses of stock 
holders owning or holding one percent or more of 

I f stock owned by a corpora 

es of the individual 

If owne 4 partnership 

porated firm, its name and address 

f each individual member, must 

Fourth Ave., New 
425 Fourth Ave., 
Hoffman, 425 


Harris-F x-Hoffman Cor 425 
York 16, N. Y. Sylvan Hi viman, 
New York 16, N. Y. Robert M 
Fourth Ave., New York 16, N. ¥ 

The known bondholders mortgagees ane 
ther security holders owning or holding 1 percent or 
more of total amount 
securities are; (If there 


f bonds, mortgages, or other 
are none, so state.) None 
4. Paragraphs 2 ar nelude, in cases where 
kholder secut . pt s upon the 

the « npany rustect rw t other 

fid ary relation, the name © person or cor 
ration for whom s ich trustee is ting; also the 
tatements in the two affiant’s 
ll knowledge and ‘belief to th ircumstances 
 eumatiileien cenit . retains one 


r than that 
ROBERT M. HOFFMAN 
Business Manager 


fore me this 10tl 


THEODORE RAUCH 
res March ( 1953) 





TO SUBSCRIBERS DESIRING 
CHANGE OF ADDRESS 


Ise repo char of addre 
t 4 AMERICAN ROOFER 
SIDING CONTRACTOR, 42 
ourth Ave., New York 16, N. Y 
allowing FIVE WEEKS befor 
hange is to take effect. (Be sure 
to send your old address together 
with new address.) Copies that 

VE en mailed to an old addres 
will not be forwarded by the Post 
Office less extra postage is sent 
t 1c P. O. by the subscriber 
uch expense and make sure 
g your copies promptly by 
notify ng this publication FIVE 

WEEKS IN ADVANCE 


£ gettir 
5S 














STICK WITH THE SIDING THAT’S EASIER TO .9£/// 


“PVE LOOKED AT 
EVERY SIDING... 
BUT THIS LOOKS 
MORE LIKE REAL 
BRICK THAN ANY OF 
THEM!” 


————— 





“| LIKE THE MORE 
NATURAL COLORS OF 
INSELBRIC . . . AND 
‘SHADOWLINE’ GIVES 
IT THE DEPTH OF 


REAL BRICK!” 











THE FIRST CHOICE OF THOUSANDS OF AMERICAN HOME OWNERS! 


There’s good reason for INSELBRIC’s great selling 

power. National and local promotions of INSELBRIC Write fer further — 

and its companion products, INSELWOOD and INSEL- mer oy yp INSEL BRIC 
STONE, have helped make it the siding most wanted lod. AG, 

by home owners across the country. Its quality is 

the finest available today. Modern architects’ de- 

signs and new panel colors are added reasons which yratpnd- oe Sate Gage. 

make INSELBRIC so easy to sell. And mechanics wel- mater thatch giana ction 

come the easy application of INSELBRIC because Please tell me more about Inselbric, the siding that's 


time and materials saved per job means extra profit. amvatcaticsate 
Contractor Jobber Dealer 





Name_ 


MASTIC ASPHALT CORP. JONES & BROWN, INC. Te vi eee 


“ 


g f zg Oe ee eee 
South Bend, Ind. Elizabeth, N. J Pittsburgh, Pa. 








With this 2-in-1 Deal 


SELL BONDSTONE on front and your regular ) for TOP 
line of siding on the rest of the building. {| VOLUME and PROFITS! 


You Keep Your Sales Force Hoppy: Your salesmen’s job 
is easier — no price competition — many more 
Prospects — larger unit sales — and exclusive, 
nationally advertised products. 


Low Investment: Your first job pays for your equipment, 
and there is no further investment. 
I've Never 
Handled a Product 
That PAYS 
, SO WELL 





Write today for Illustrated Booklet. 


Exclusive territories open for 
Contractors and Distributors. 


MCO CEMENT 
RODUCTS, Inc. 


PAXINOS 3, PENNA. 








: 
P 


Simple Application: Train your applicators in 2 days. 


Any Surface: BONDSTONE ca» be applied over stucco, 
brick, cement, or cement block, wood, etc. Ideal for 
interiors and exteriors, new construction or remodelling. 


BONDSTONE — MAN MADE STONE matches any 
natural stone in color, texture, and appearance. 


Guaranteed unconditionally for twenty years! 


Seeing is believing, so write, wire, or phone Shamokin 
599-R3 for details TODAY. 


Dos rove 


er U. S. Patent 








& Lars IE 








